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Time To Think 


The 1921 Almanac 


Used 365 days in the year 
BY THE MEN YOU WANT TO SELL 


That’s true, Mr. Canner! Every jobber 
and every wholesale grocer worth while keeps 
this Almanac on his desk constantly. . Be- 
cause he needs it! Every year sees all the 
old users back for the new copy, and an im- 
mense number of new users. 


Here’s the canner’s chance to tell them 
about his brands and his goods—just when 
they are figuring on buying. The wide-awake 
canners see this unexampled chance. 


Every canner should be an advertiser in 
this Almanac. We mean it. 


/ 


Published by 


The Canning Trade 


WEEKLY REVIEW 


Real Fall Weather Seems to Have Arrived—Price Reductions 
In Other Lines Put a Quietus on the Canned Foods— 
Packs Will Be Conservative—Market Re- 
covery Looks Hopeful. 


The evidence of price reductions in many lines of business, 
such as the heavy reductions in the prices of automobiles, has 
caused an additional feeling of dread to spread over the buyers 
and the belief that all things are going down—down to no one 
knows where. This has been the prominent feature of the week. 
and it is not one which is calculated to help the canned foods 
market. It can be said that it has not hurt it so far, but it cer- 
tainly has not helped it. On top of it the deliveries of future 
canned foods of all kinds are now coming to hand. After the 
great profession of the sacredness of the contract made by the 
National Wholesale Grocers’ Association, we trust all are receiv- 
ing their futures as they should, for if they found it only fair 
and just that they live up to their sugar contracts, they sught 
to find it only fair and just to live up to their contracts with 
the canners. And it would seem that they are doing so, because 
the reports have been spreading around that, owing to the heavy 
demands for money to meet these future obligations, and the fact 
that they have the goods, they are not now in the market for 
spot canned foods, be the opportunities ever so attractive. If this 
is the real condition, it is hard to find fault with it. All of us 
know that money is very tight; that it takes nice management to 
keep enough on hand to keep things moving; that if the buyer 
uses it to pay for his futures, he cannot use it for spots. Unfor- 
tunately, the amount of futures on canners’ pooks is not sufficient 
to tide them over until these buyers can again get into the mar- 
ket; but if they are receiving this future money. it will, at least, 
be that much of a help. 

So a review of the canned foods market for the past week 
shows no change from previous conditions; buyers show little or 
no interest, confining their attention to some random inquiries 
which seldom materialize into orders, and when they do, into very 
small ones; and the- producers, or canners, doing everything in 
their power to keep from throwing the goods on the market, and 
so demoralizing it further. Fortunately, most of the canners are 
so fixed, financially, that they do not have to sacrifice goods to 
secure money, and they are, therefore, holding their goods for full 


| 


prices, The weakness, of course, is coming from the canner who 
is forced to raise money, for jwhen so caught it means the sacrifice 
of price. 

Buyers are not overlooking the ‘delicate condition of the 
tomato pack this season; Report has it that the Tvi-States: will 
not produce more than 3,000.000 cases, less than half ia normal 
pack, for the State of Maryland alone; and they note that other 
States—-Virginia and California, two of the great producers of this 
article—may cut even more heavily than the 'Tri-States. If these 
indications materialize, the jobbers know that it will mean higher 
prices for tematoes this fall and winter... But this: thought does 
not disturb the buyers. They are more callous than ever before 
known, possibly because they cannot help themselves; they have 
not the money to buy. 

This week closed very cool, and the Weather Man promised 
frosts. This would be a notable event were the canneries hanging 
on the crops this season, as they usually are. But the reverse 
is the condition—-the crops have been hanging on the canneries 
this season, and hanging very heavily. Most tomato canners have 
ceased operations through lack of a market and interest—not from 
lack of tomatoes. This is where the 
allowed to die out and not be plucked to death. But at the same 
time the crop is about dead here, and it will be completely dead 
if the weather stays cold. as is now promised. 

The corn pack is about done, and one large canner told the 
writer this week that his pack. now pretty well in view, would 
amount to about 75 per cent cf normal, due to a reduction in 
acreage. and he thought other canners in his locality were in 
about the same position. 


one season crop will be 


‘ae corn crop has been good, but the 
acreage was reduced, as all knew, and this will make a difference 
in the pack of this season. 

The puzzle for all camers today is fruit. Sugar is dropping 
down until] it will not surprise us to see the 10¢ price predicted 
by the wild daily papers, and yet the canners do not look upon 
fruit with any favor. There is a magniticent apple crop in almost 
every section of the country. but no one seems to want to buy it. 
Kiefer or sand pears and other pears are right in dine, but mar- 
ket conditions do not make their packing attractive. In California 
the pear pack is over, and it would seem the whole fruit pack has 
been cut in that State the amount of their 
future business. Those who should know say there is no money to 
be made from fruits—and that tells the whole story of why can- 
hers are not taking advantage cof one of the best opportunit:es, 
as far as crops are concerved, that they have ever had. And it 
is surely reason ereugh. The canners have been in the food con- 
serving business, or saving the past three years 
or more, and they have more than done their share, without stiiy 
appreciation from the poor public that they served so weil. 


to approximately 


business. for 


Now 
they are very Wisely trying to see where they can make any money 
by saving foods, and if they cannot see it, they leave the saving 
to sumecie else. And they are right. 
or high-minded, altruistic, but 


We know this is not ethical, 
the canners have done more 
than their share of this and stood the heavy losses, and the thanks 
that the Government gave them, for instance, is too well known 
to repeat here. Most canners are ready to agree with Sherman's 
definition of war—"it is—and it has been—hell!’ 

The industry has been conservative this season, packing fine 
quality into a medium number of, cans, and the market will be 
improved thereby. 


There is good business ahead, undoubtedly ; 
in fact, we 


think we have passed through our reconstruction 
period and can now sit back and see the other industries wreath 
through their agony. 


To Save Money See the 


“Wanted & For Sale” Ads 


FREIGHT RATES & SHIPPING NEWS : 
. Traffic Bureau 
THE (ANNED GOODS EXCHANGE ,OF BALTIMORE 


» The Pacific Mail Steamship Company announced September 27 
resumed service to Seattle and Portland from Baltimore, with 


freight rates the same as applicable to San Pedro, Los Angeles 


and San Francisco, which on canned goods are as follows: 

Carloads 281.00 per 100 Ibs. 

Less than carloads,.... . $2.50 per 100 Ibs. 
Minimum éarload weight......./......60,000 Ibs. 

The Interstate Commerce Commission recently issued decision 
in its Docket 10173 concerning proposed changes in the preset 
reconsignment and diversion rules. Its decisino is as follows: | 

“1. Reconsignment of less-than-carload shipments of freight 
should be permitted when forwarded in one car from one station 
on one day by ohe shipper on cne bill of lading, for delivery to 
one consignee at one destination, and the “revenue paid thereon 
is not less than charged for the following minimum quantities: 
On butter, eggs, cheese, dressed poultry, game and all other perish- 
able commodities for the movement of which in less-than-carload 
quantities. refrigerator or ventilator cars will be furnished under 
the tariffs, and for the movement of which a refrigerator or yeo- 
tilator ear is: actually aised, 15,000 pounds: on all other freight 
in ordinary equipment. 24.000 pounds. 

“2. Rule proposing that shipments reconsigned where back 
hauls or out-of-line hauls are invelyed will be subject ,to. the pub- 
lished rates to'and from the points of reconsignment plus recon- 
signment charge of $5.00. found justified insofar as it concerns 
reconsignment involving hauls, except that when such a 
shipment has not been placed for unloading at the reconsigument 
point, the charge should’ be the through rate plus thé published 
local or other rates applicable to the back-haul movement in both 
directions and the reconsi@ment charge. Preposed rule insofar 
as it concerns out-of-line hauls where through rates apply from 


original point of origin to final destination via point of recon- 
signment found not justified. 


“3. Rule that shipments covered by ‘order’ or 
‘order notify’ bills of lading placed on hold tracks awaiting sur- 
render of bill of lading, or shipments which are placed for in- 


back 


proposing 


spection of contents before delivery, and which necessitates sub- 
sequent movement of car to place of delivery. will be considered 
as reconsignments within the switching limits before placement 
and subject to the provisions and charges in Rule 8, found justi- 
fied, provided that surrender of original bill of lading shall not 
be a condition precedent to the placement of the car or to the 
viving of the order designating where car shall be placed for 
unloading. except that where place of delivery designated is other 
than the local team tracks, original bills of lading must be sur- 
rendered or indemnity bonds executed in lieu thereof, or other 
satisfactory assurance given carrier. 

“4. Rules proposing on shipments of fruits andl vegetables 
nt points in western and southern Classification territories, one 
free reconsignment at the through rate and two additional recot- 
signinents at the through rate plus reconsignment charges; 2nd it 
official Classification territory generally. two reconsignments at the 
through rates plus reconsignment charges, found justified.” 


MANAGER WANTED —A large packer is looking for a suit- 
able man to manage a plant packing a line of vegetables. Man must have 
executive ability, be thoroughly experienced with canning operations and 
canning machinery from receiving room to shipping platform; must be 
able to handle help and secure contracts for acreage. If you can meet 
these qualifications give age, previous experience, married or single, salary 
expected and references in first letter: Address Box B-813 care THE CAN- 
NING TRADE. 
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ANNIN RADE. 


HERE’S HOW IT’S DONE 


{HE ROTARY APRON “D” IS DRIVEN EQUALLY BY BOTH BUCKET CHAINS PREVENTING 


STRET THE HANSEN SANITARY BOOT CAN BE TAKEN 
THE UNEQUAL STRETCHING OF CHAINS CAUSING THE BUCKETS TO HANG UN. \PART BY SIMPLY LOOSENING THUMB NUT 
EVENLY, ALSO RUNNING ON ROLLERS “E,” IT TAKES VERY LITTLE POWER TO . “A” FIG. 1, WHICH FITS SLOT “B’”? AND PUSH 
OPERATE. NO GEARS.OR TAKE-UP BOXES FOR ROTARY APRON IS ONE CASTING ING HOPPER “C” IN DIRECTION OF ARROW 
: ALL PARTS COMING IN CON IT CAN THEN BE DRAWN OUT SIDEWISE. THE 
OFF ROLLERS “E”. THE IDLERS “F” KEEP 
BUCKETS IN PLACE. THE WATER SPRAY PIPE 
ICES, OR CORNERS FOR 1S PIVOTED AND CAN BE SWUNG OUT THE 

DIRT TO COLLECT IN WAY 


ROTARY pee 
APRON “ D” 


IDLER HOPPER IDLER “F” 
‘ ' 
! : 
THUMB ¢ 
H 4 NUT.“A’ 
SLOT “B’ 
@) 
ROLLER “E” @ ROLLER “E” 


BUCKET “X” BUCKET “Z” 


NON-BREAKABLE BUCKETS 


FIG. 1 SHOWS BUCKET “X” JUST FILLED 
AND POCKET “Y" MEASURING AMOUNT 
FLOOR LINE, FOR BUCKET = . 


HIS SPACE NEVER LESS 
HAN *s SO PEAS WILL 
OT CUT OR CRUSH 


I 
r 
FIG. 2 SHOWS OPENING BE- % 
[TWEEN BUCKETS “X” AND 
“Z” COVERED BY ROTARY 
APRON “D” SO PEAS WILL 
NOT BE SPILLED 


FIG. 3 sHOWS POCKET “Y” 
EMPTYING INTO BUCKET “Z” 


THERE IS NO CHANCE FOR PEAS 
TO SPILL FOR APRON COVERS 
THE BUCKETS ON ENDS AS WEIL 
AS SIDES. 


BUCKET “X” “Z” 


The Hansen Sanitary Conveyor Boot 
“A DWARF IN SIZE BUT A GIANT FOR WORK” 


Ned E. Fletcher, Secretary of the Hustisford Canning Co., Hustisford, Wis., Says: 
“We are mighty glad that we threw out our old elevator boots and installed HANSEN BOOTS in their place 
for it has eut our pea waste down to almost zero. As to sanitation, the easy accessibility of its parts made it possible 
for us to keep them thoroughly clean at all times.”’ 


Hundreds of Others are Equally Enthusiastic 


You will be doing yourself an injustice if you do not investigate the merits of this machine by sending for catalog today 


THE WISCONSIN. CHAIR COMPANY 


CANNING MACHINERY DIVISION PORT WASHINGTON, WIS. 


q 
% 
CHO 
OUND 
j 
Cee. 
APRON “D” / 
es 
ne 
7 
in 
he 


— 


NEW YORK MARKET 


Delivery of Futures Prevents Further Buying at This Time— 
Most Holders Feel Confidence— Only Absolute Need of 
Money Causing Sales—Small Pack of Tomatoes on 
the Peninsula—Buyers Lose Interest in Corn— 
Wisconsin Peas Reported Gone—Supply of 
String Beans Very Low—Picked 
Up in This Market. 

Reported by Telegraph. 

New York, October 1, 1920. 

The Situation—Generally the situation is unchanged. Buy- 
ers show little-interest beyond making inquiries, and are refusing 
altogether to take spot offerings. All their available funds are tied 
up in goods which are now arriving, and they can buy no more 
for the present, or until they get their returns from some of these, 
they say. Most jobbers have made ample provision for present 
needs and do not expect to come into the market for some time. 
They will do their replacement buying later, but it will probably 
be when the fall season is 6ver. They do not appear to want to 
make any considerable purchases now, and their inquiries are not 
numerous. Holders feel confident of their position in most varie- 
ties, however, and are not urging sellers to let their stocks go. 
Instead, they are merely standing by, waiting until buyers are 
ready, but in the main it can be said that they are bullish in their 
sentiment and are refusing to accept anything below outside prices. 
Tomatoes are the principal deadlock and sellers are refusing to 
take anything below outside figures. Buyers are cautious, though 
they are beginning to listen more attentively to the reports of a 
reduced pack. In other leading varieties the situation is suostan- 
tially unchanged, and holders are not taking the low prices offered 
unless they are in need of money and find they must. Then they 
are accepting the lowered rates and are sometimes disposing of 
fair lots at reduced prices. But such instances are not as numer- 
ous as they were. They promise to disappear entirely later. 


Tomatoes—The deadlock in the tomato trade has remained 
unbroken most of the week. Southern packers have held the 
market firm at 85¢c for standard No. 2s and $1.25 for standard 
No. 3s. Here and there offerings at 80c for No. 2s and $1.20 for 
No. 3s has been heard,,but brokers said it was hard to get con- 
firmations at these figures, and suggested that probably such offer- 
ings were forced sales, which might be only small lots. No. 10s 
are quoted at $4.25, f. o. b. Baltimore, and $4.00, f. o. b. Peninsula, 
packing points. The pack is reported about over. It is said 
here that canners have determined to hold their tomatoes as long 
as they can. A considerable share of them are financially able 
to hold their goods for an indefinite period. They seem to be 
very bullish in their sentiments, and when the Tri-States region 
is reporting only a 3,000,000 case output, the conditions are such 
that most canners feel sure of larger buying in the near future. 
How well retailers are stocked does not appear, but some are of 
the opinion that the quantity they have in hand is very small. 
They say they have had little business thus far, and that sales 
will be restricted until the liberal supplies of fresh fruit disappear. 

Corn—New pack Maine corn will arrive on the market 
shortly, if it is no talready here. A number expected shipments 
this week, but delays in transportation are causing a good deal of 
trouble. A noticeable reduction in demand for spot goods is re- 
ported. Buyers have ceased to show much interest of late. Re- 
ports from New York State tell of fair quantities packed, of good 
quality. Western corn is held at about the same figures, but 
the pack is still uncertain. Holders are doing no more than wait 
until the situation develops. Southern pack is held steady, with 


little or nothing done which will make a difference in demand 
or price at present. Buyers are conservative and generally refuse 


THE CANNING TRADE. 


- tives of Maine packers report light business. 


to place orders for further supplies. Movement into consumption 
over the retail counter has been restricted by the large supplies 
of fresh corn ayailable at moderate prices. 

Peas—Packers are delivering No. 2 mene’ pro-rata, but 
are delivering full on other sizes. The present sale is not large, 
In the main buyers show little interest beyond satisfying imme- 
diate needs which appear to be small. Conditions generally are 
fair, but movement of late has been rather restricted, and buyers 
are indisposed to increase their orders. Wisconsin has sold out 
about its entire pack at good prices. Southern canners are holding 
their prices steady on good grades, and are not accepting any re- 
duction in price on any of the grades offered. New York State 
pack has been sold, with the exception of some of the lower grades, 
Movement is light, however, and the general conditions indicate 
firm prices, with the possible exception of these poorer grades, 
which no one seems to want. 


String Beans — Something of a scramble continues for 
stocks of refugee beans, but no important stocks are offering and 
buyers are obliged to search to find what they want. Conditions 
are generally favorable for holders, and movement is checked by 
the failure of buyers to find what they want. 


Fruits—Local jobbers have been in the market of late for 
small lots, perhaps 25 to 50 cases. Buyers say that the market 
has very little extra quality fruit left, and they are having trouble 
locating sufficient for their private labels. A little inquiry for 
some of the most wanted varieties has developed, but aside from 


that the sitaution shows ne change of importance. Holders are 
firm. They are convinced that the quantity actually put up is 
smaller than has been reported, and, therefore, they are endeay- 
oring to make themselves comfortable before it is too late. They 
look for scarce lots and higher prices. 


Peaches—A little inquiry has developed during the week, 
but it is hardly enough to make it worth while to search for what 
is wanted. Sales are limited and prices are generally high. The 
trade is limiting its demands to the quantities which it must have, 
and these are relatively small. Nearly all holders are firm in their 
views and refuse to make concessoins. The market remains about 
the same as it has been for several weeks, with no interest beyond 
inquiries and satisfying moderate present requirements. 


Apricots—A good many rumors were flying about the low 
price of apricots, but they were all simmered down to the fact 
that one holder had a quantity which were damaged slightly in 
transit, and he offered them at very low rates. That is the story 
of the low prices in the apricot market. ‘ Otherwise there was n0 
change and all holders remained firm in their views. 


Salmon—Fancy Alaska red is meeting a routine inquiry 
only, and the market shows a steady tone at $3.65a3.75. Pinks 
are held at about $1.60 minimum, but a few offerings are down 
to $1.50a1.55, while some holders are keeping the market steady 
at $1.65. Columbia River fish is wanted, but is hard to get. 
Few holders are offering in large blocks. The total pack for 
this year is figured at 6,055,000 cases outside of Alaska. Buyers 
make few inquiries regarding salmon, and when they do they 
hesitate about operating, but holders say that demand is growing. 
Not much movement into consumption at present. The price is 
too high and retail demand hasn’t yet reached the volume that 
requires much activity to satisfy it. 

Sardines—Only a quiet demand is reported. Representa- 
The market at pack- 
ing points in Maine is held at nominal prices in the absence of 
any business to make it otherwise. The stiuation in Maine is 
somewhat uncertain, but is supposed to be about an average for 


the time of year, with the reductions noted due to the forced cur- 
tailment arising from can shortage. 


Tuna—Demand is light and California packers are fore- 


ing sales somewhat by reducing prices. This tends to weaken the 
market and the situation is not altogether promising. 
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PICKED UP IN PASSING. 


Price cutting in other commodities has served, in some degree, 
to increase uncertainty in canned foods. Buyers hesitate since 
they have no means of knowing where the price reductions will 
end, and they apprehend it may affect food priecs later. When 
corn dropped to less than $1.00 a bushel it created some interest 
in the food stuff world. As yet, however, price reductions are 
not large. They are made here and there on lots which holders 
wish to dispose of, but no general movement has begun. A few 
tendencies have been heard of during the week which may or 
may not be important. One retailer is selling Maryland No. 3 
tomatoes at 14c a case, and others are selling as low as 16a18c. 
Peas have been sold down to 8a10c in a few stores for a fair grade. 
They had some hard ones, however. It must be understood that 
these offerings are by no means general, and may be put out 
by the sellers as leaders to attract trade, but, at least, they were 
made, and the impression they create does not favor the holder 


in maintaining his prices. In other commodities sellers are obliged . 


to accept prices below production costs, but foods have continued 


high. Whether the pretty general strike against high prices on 
the part of the consumer will succeed remains to be seen. 


N. J. Griffith, vice-president and general manager of the Stitt- 
ville Canning Company, Stittville, N. Y., with plants in several 
localities in New York and Pennsylvania, has been in New York 
this week. He reported a light pack of string beans everywhere. 

The pack of apricots in California, just issued, makes the 
total 2,312,020 cases this year, compared with 4,395,204 cases last 
year. 


H. C. Wollum, of the Owen Canning Company, Owen, Wis., 
has been a trade visitor this week. 


The fruit pack in California is reported about ended. Peaches 
are practically done, and other varieties are drawing to a close. 
Prices for fresh fruit declined sharply toward the end of the 


season. Growers found they must sell at declines iff they sold 
at all and accepted the lower figures. 


B. J. Port, of Corona, Mich., representing Findlay Brothers’ 
Canning Company, of Corona; the Benton Harbor Canning Com- 
pany, Benton Harbor, Mich., and the Fenville Canning Company, 
of Fenville, Mich., has been a visitor in the market this week. 
He made his headquarters with Wood & Stevens, brokers for the 
concerns named. 

Specialists of the American Can Company have been subject- 
ing the scraps of tin found near the scene of the Wall street 
explosion to close examination in an effort to reconstruct the pos- 
sible container of the explosive, and to determine the origin of 
the tin. 

F. C. Wheeler, manager of the canned foods department of 
Seggermann Brothers, Inc., is on a trip to Pittsburgh and sec- 
tions of the West. Mr. Wheeler is investigating business condi- 
tions in the grocery trade in the Central and Western States. 

W. H. Sanford, of Sanford & Timpson, who has been on a 
long trip through the West, is on his way home via New Orleans, 
and will be back October 4. 


According ‘to recently published figures, the total supply of — 


chum salmon is now 1,000,000 cases. One authority says that 
Southern jobbers will want that whole quantity. The South is 


the principal chum market, and though other jobbers will want ° 


some, the bulk of the demand will come from the South, as 
always. The South has about 2,000 out of the 5,000 wholesale 
grocers in the country, and they alone will be likely to take the 
whole output, or what is left. 


H. H. Messenger, of Federalsburg, Md., predicts a tomato 
output in the Tri-State region of about 3,000,000 cases. He thinks 
the chances for further declines in prices are very small, 

Some of the stories circulated about the low prices of canning 
fruits in California are evidently untrue. The lowest price paid 
for peaches has been from $65.00a70.00 a ton, and some have cost 
as much as $100 to $110 a ton. Canners have all paid high prices 
for sugar, for they bought before prices went down. Some of the 
canners are getting sugar now at 9 cents a pound, with an average 
of five pounds to the case. “HUDSON.” 


with the Patented Solder Horn 
Support is the Standard Body- 
: Maker of the Can Trade. : 


well soldered seam, free from leaks. 


CHICAGO, People’s Gas Bldg. 


LONDON, ENGLAND, Pocock Street, Blackfriars Road, S. E, 


“BLISS” No. 22-N Automatic Can Body-Maker 


150 perfect can bodies per minute are turned 
out on this machine—perfectly formed and perfect- 
ly soldered. It is adapted to the making of round, square, oblong or oval bodies, from 
2+ to 44 inches in diameter by 2 to 5} inches in height. | 


The patented Worm Solder Horn sonnet for the Roll Solder Attachment insures a 


E. W. Bliss Company 


Main Offices: BROOKLYN, N. Y., U.S. A. 


American Factories: BROOKLYN, N. Y. intel HASTINGS, MICH. 
SALES OFFICES 
DETROIT, Dime Bank Bldg. 
1 857 CINCINNATI. Union Trust Blig. BUFFALO, Marine Bank Bldg. 
FOREIGN SALES OFFICES and FACTORIES 


3-c PARIS, FRANCE, 100 Boulevard Victor-Hugo, St. Quen 


CLEVELAND, Union Bank Bidg. 
8ST. LOUIS, Boatmen's Bank Bldg. 1920 
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CHICAGO MARKET 


A Drive For Lower Prices—How It is Being Done and Its Ob- 
ject—Tomato Prices Show No. Change—Fine Quality 
Pack of Corn—Peas in Firm Position— Peas 
Selling Better Than Other Articles. 


Reported by Telegram 


Chicago, October 1, 1920. 

Trend of Prices—A great effort is being engineered to 
force down focd prices, with some success, and the effort at re- 
duction is not directed alone toward the lowering of prices for 
food, but clothing, textiles. raw materials. including grain. live 
stock and other essentials in living are being subjected to a fore- 
ing downward of prices whicn is novel because it has begun at the 
top strata of the inflation now encumbering the world, instead 
of at the bottom and foundation of it, which is Labor. 

The capitalists, the bankers, the manufacturers. the distrib- 
utors and the controllers and manipulators of transportation all 
recognize that labor is so strongly organized and entrenched in 
its power of organization that the reduction of wages can only 
be accomplished by indirection. 

It can be accomplished only by bringing back a competitive 
situation in the labor market. 

The bankers, therefore, restrict lines of credit: manufacturers, 
not abie to reduce wages, either close down their factories or dis- 
charge a part of their employees and diminish production. 

Ford reduces the prices of his machines, bunt maintains his 
wage seale, hoping that an increased volume of business will en- 
able him to reduce the cost of his production. 

Labor—blind and unthinking labor—has been, through foolish 
extravagance and discontent and by aid of the newspapers, which 
encourage the rapacity of labor, fighting and tearing away at 
prices, demanding their reduction, and on the other hand striving, 
forever and ferociously, greecily and blindly, for higher waces, 
thereby destroying the profits and power of capital and closing 
the door of profitalle. permanent and regular employment upon 
themselves. 

Capital is tiring of the strife and coutention and is seeking 
safety by withdrawing from mannfacturing. 

Low steamer rates for the bringing in of foreign labor have 
been installed and are proving effective, and the bringing of thou- 
sands of negrees from the Southern States to work in the North 
has been suecessfully tried in various localities, and the process 
of defiation of inflated values and wages goes gradually, but surely. 
on, while labor —unintelligent, unscientific, non-philosophical. de- 
void of competent leadership—continues to ignorantly fight. tear 
down, strike, destroy and blow up the commercial confidence and 
eredit of our nation and to drive capital, its essential ally, away 
from our industries. 

Canned Tomatoes—Prices in the East seem to have 
hardened a little, and the comparative situation seems to stand 
about this way: 

No. 2 Standard Tomatoes, f. o. b. Maryland Peninsula...... § SH 
No. 3 Standard Tomatoes, f. o. b. Maryland Peninsula...... 1.20 
Freight 62¢ and 63¢ per hundred peunds. 


No. 24% Tomatoes, Standard with Puree.................. 1.10 
Freight $1.26 per hundred. 

No. 2 Standard Tomatoes, f. o. b. Indiana................. $1.00 

Xo. 3 Standard Tomatoes, f. o. b. Indiana................. 1.32% 


Freight average aboui 16¢ cwt. 

Shipping weights are: On No. 2, 43 pounds: No. 3, 6S pounds. 
and on No. 2%, 60 pounds to the case. 

From this information canners can figure the comparative 
cost on tomatoes from the different markets laid down at points 
taking a Chicago rate. 

Buying is very limited, and distributers seem to be depending 
entirely upon the purchases now coming in which they have made 
previously for delivery when packed. 

* Canned Corn—The reports coming in go to show that 
we are going to have one cf the finest quality packs of canned corn 
ever produced. Illinois. Wisconsin, Iowa. Indiana and Ohio all 
report excellent quality everywhere. , 

It also appears that packers haye sold futures in corn freely, 
and on the other hand have limited: their acreage and output 
pretty well to actual advance sales. 


I hear of quotations of 95e for standard Indiana corn and $1.15 
for standard Wisconsin corn and $1.00 for standard Ohio corn, 
with extra.standard grade selling everywhere at $1.25 to $1.30, 
f. o. b. cannery. 


There is some demand for nice quality canned corn, and some 
for cheap quality, but buyers seem to be pricing and not buying. 

Canned Peas—The market for peas is strongly in- 
trenched and controlled. No situation exists in Wisconsin as exists 
among the tomato canners of the East who have to sell their 
tomatoes, no matter what the price may be. 


The pea canners of Wisconsin are nearly all financially 
strong and independent and well able to earry their output into 
the spring. Then they nearly all have good, substantial brick 
warehouses, which they can keep heated in winter at small ex- 
pense and hold their goods until the market is satisfactory. Job- 
bers know this and you never hear a buyer say of a Wisconsin 
canner that he probably needs money and will take less on that 
account. 

They know that if they get a very low offering from that 
State it must be because the quality is decidedly sub-standard. 

Peas are about the freest selling article on the list of canned 
foods at present and the demand is rapidly depleting the supply. 

Stringless Beans — There is a good demand and poor 
supply of graded refugee green and white beans. Plenty of cut 
beans are to be had. but graded whole sizes are hard to find. 

Canned Fish-—Canned salmon of all grades is dragging 
and slow. Imported sardines have moved down to a lower price 
level and are beginning to sell in a limited way. 

There is an inquiry for canned shrimp, but as soon as the 
price is named of $1.90 or $2.00 for No. 1 cans, factory, the 
buyers lose interest. Shrimp at those prices will not sell. and 
unless the prices go down IT weuld net give 50¢ per annum for a 
shrimp factory account. 

Canned oysters are beginning to invite attention, but the sale 
of them will be greatly restricted by the high prices asked. 

There is a limit to the purchasing ability of the consuming 
public, and canners will have to take it into their consideration 
if they want to keep their goods moving off of retail grocers’ 
shelves and not staying there like permanent fixtures. 


“WRANGLER.” 


COST OF FOOD HAS ADVANCED LESS HERE THAN 
ABROAD, : 


Only 100 Per Cent Increase Since 1914 in the United States, 
While Advances in European Countries Range as High 
as 200 Per Cent, and in Belgiuni to ° . 
350 Per Cent, 
Prepared by the Industrial Bureau of the New York 
Merchants’ Association. 


Reperts concerning prices of foodstuffs in foreign countries 
indicate that whereas retail prices in this country have risen 
greatly since the beginning of the European war, they have in- 
creased generally to a much greater extent in other countries. 


Comparison of Increases. 


The prices of foodstuffs in the United States are about 100 per 
cent. above 1914 prices. This is small in comparison with Nor- 
way, Which shows an increase over 1914 of 180 per cent.: Italy. 
(Rome), which shows an increase of about 200 per cent.; Switzer- 
land, which showed an increase in March. 1920, of almost 140 
per cent., and Denmark, with an increase in January, 1920, of 
150 per cent, over 1914 figures. 

Great Britain showed an increase in prices of foodstuffs dur- 
ing the early part of 1920 of more than 130 per cent. over 1914 
prices. The increase in the price of foodstuffs in Canada has fol- 


" lowed very closely the increase in the United States and in the 


early part of 1920 exceeded 100 per cent. by only a small margin. 
The two smallest increases in foodstuffs prices are in Australia 
and New Zealand, which showed increases of only approximately 
GO per cent. These are the only two countries for which informa- 
tion is available where food prices have not incrensed sinee 1914 
to a greater extent than in the United States.’ ~ ode 
+ 
Belgium, France and Sweden, : 

Figures for foodstuffs alone are not available, for, Belgium. 
France and Sweden, but considering the price of a variety of rep- 
resentative products in those countries, percentage increases over 
1914 are very large, the 1920 increase for Sweden being almost: 
200 per cent., that for France considerably more than 200 per cent.., 
and that for Belgium more than 350 per cent. 
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SEEDS 


When you think of seeds of any 
kind think of Landreths’. Before 
buying from anyone else, let us 
quote you. We are growers of all 
varieties of Seeds, used by canners. 


We are the oldest Seed House in 
America, this being our 136th 
year in the business. 


You don’t have to resort to higher mathematics 
to figure out the economies of Embry—4—One 
(Wirebound) Boxes. 


It’s all as plain as the nose on your face. 


Tap the following economies off on your finger 
tips and you’ll wonder why on earth you haven’t 
joined the ranks of happy wirebounders sooner. 


D. Landreth Seed Company 


Bristol, Pennsylvania 


~ f BUSINESS ESTABLISHED 1784 


SEED CORN DRYERS 


Nothing pays better than taking proper care of seed corn. 


Corn — acknowledge using hangers is the proper way to get 
perfect seed 


: 
Lighter in weight, stronger in construction: N 
save transportation charges. 


Greater strength: prevent loss in transit. 


Easier to assemble, easier to pack: save time 
and labor. 


Increased protection: avoid concealed thefts. 


Write us now—today—and we’ll tell you 
about all the economies of Embry—4—One 


Wirebounds—the boxes that are bound to get 
there. 


Embry Wirebound Box Co. 
Branch of Embry Box Co. 
Incorporated 
828-C South 20th Street Louisville, Ky. 


Patented 
THE INTERSTATE CORN DRYER IS THE BEST AND CHEAPEST 


Cheaper because made with automatic machines eliminating hand 
labor. Made in sections of links, easy to assemble, can be assembled in 
any length to fit space or room. Hangs from ceiling or rafters ears do 
not touch, perfect air circulation, will hang more corn insameé space 
than other dryers, entirely out of the way when not in use. No big 
bulky dryers in your way to take up storage room if you use the IN- 
TERSTATE. Made of heavy coppered non rust bessemer steel wire, 
strong and durable. will last lifetime. Points are sharp and penetrate 
cob easily. easy to fill. 


SPECIAL PRICES to Canning Factories and large users. 


INTERSTATE CORN HANGER CO,, STORM LAKE, IOWA 
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INDIANA MARKET 


Most Factories Running Steady—Tomatoes Yielding Heavily in 
Places—Some Large Yields Noted—The Onion Crop 
Short—The Big Plant of Heinz At 


Princeton, Indiana. 
Evansville, Ind.. September 30, 1920. 

Canning Plants Still Busy—The various canning factories 
in Southern Indiana, Southern Illinois and Western and Northern 
Kentucky continue busy, and most of the factories are being oper- 
ated on steady time. The weather for the past week or two has 
been ideal for the ripening of the tomatoes, and the factories are 
getting all the tomatoes they want at this time. 

Maurice J. Collins Dead—Maurice J. Collins, who for scv- 
eral years was connected with the Muncie Products Company, at 
Muncie, Ind., and who was well known to the canning trade in 
the central and southern parts of the State, died at his home, at 
Muncie. a few days ago. He is survived by his wife, one son and 
one daughter. 

Biggest Pick In Years—A report this week from Muncie 
Ind., stated that the canning companies in that part of the State 
predict the biggest pick of tomatoes in many years, unless there 
shcuid come an early blighting frost. 

Operating Day and Night-—Because of the heavy delivery 
of tomatoes during the past several days, the branch of the Snider 
Preserve Company, at Fairmount, Ind., manufacturing chili sauce 
and tomato soup, has been compelled to operate day and night, 
also on a Sunday schedule. Tomatoes are arriving at the factory 
at the rate of 5,000 bushels a day. Richard Decker, who is em- 
pleyed by Rene Jones on the William M. Jones’ farm, near Fair- 
mount, broke the record in that section when he picked 215 crates 
of tomatoes in one day. 

Bumper Crop of Tomatoes—Tomatoes grown in this sec- 
tion of the State averaged from 10 to 15 tons to the acre this 
year, while normally the average was about 3 tons to the acre, 
according to an announcement from the Dyer Company here a 
few days ago. The unusual crop is attributed to the excellent 
growing conditions during the latrer part ef the season. The erop 
Was planted late. but ideal weather conditions brought on the big 
yield. The usual crops were grown in the southwestern part of 
the State. Tomatoes in many other sections of Indiana and i 
Ohio did not yield so well this year, according to reports. An 
extra large crop of apples. is reported to commission men from 
Michigan, Virginia and some of the sections of Indiana. The 
fruit also is said to be of exceptionally fine quality this yveur. 


Commission merchants are reporting an unusually large yield of_ 


Kiefer pears in the country surrounding Evansville. One local 
house has handled four cars, and large shipments were reported 
this week, and will continue into next week. Fruit for the retail 
trade has been coming in for the past two weeks. It is of medium 


quality, sume being hand-picked, but most of it is picked from: 


the ground. The price of pears sold by retailers is quoted as 
being $1.25 per bushel. Commission merchants are quoting 
at about $1.50 a bushel. These prices are said to compare 
ably with those in previous seasons. 
ton, 
are 
are 
the 


prices 
favor- 
Large orchards at Prince- 
Ind.: Haubstadt, Ind.; Poseyville, Ind., and Armstrong, Ind., 
the chief scurces of Commission merchants, while retail men 
getting their fruit from owners of smaller orchards nearer 
city. 

Gniow Growers Are Busy—Onion pulling in St. Joseph 
County. Ind., now is well under way, and with a line thus ob- 
tained on the size of the crop, growers already are saying that 
the wholesale price, which for some time past has hovered about 
the one-cent-a-pound mark, is due for an increase soon. This 
assumption is based partly on the shortage of the crop of Bermuda 


onions, 


the chief center of which is Loredo, Texas. The school 
children at South Bend, Ind., are used, to a considerable extent, 
in harvesting the onion crop during the yacation weeks and dur- 
ing the week-ends. 

New Plant An Ideal One—The H. J. Heinz Company, 
widely known as pickle packers, recently chose Gibson County, 
Ind., a few miles north of Evansville, as the site for a mann- 
facturing plant for one of their products. The new plant was 
located at Princeton, and employment is given to a large number 
of people. The juicy red tomatoes, which the soil of Gibson 
County yields in abundance, are put up at the big plant. In fact, 
the tomatoes raised by the Gibson County farmers, as they are 
poured from the tall, round, wooden baskets, look: as perfect as 
those falling from the horn of plenty in pictures. But no more 
adapted is the dark loam for growing the vegetables than is the 
medern plant for turning them into catsup, soup and chili sauce 
at Princeton every day during the late summer and fall weeks, 
The plant started in operation fcr the first time in August of this 
year. The cost of the plant is estimated at from $500,000 to 
$750,000, according to the manager, Edward Koster. The factory 
is located at the south end of the city. lying on the traction line 
and the C. & E. I. Railroad, and reached by roads from four 
directions. You see it is as you go to Chicago. 

The tomatoes are hauled to the plant by motor truck from 
the eight collecting centers, all within 12 miles of Princeton. 

Motor truck, employees of the plant told me, is the quickest 
and most economical way of bringing the tomatoes from the farms. 

All of the farmers who furnish tomatoes do so at a contract 
price. Their contract stipulates they shall not sell tomatoes to 
anyone else, and that they must send their maximum daily yield 
delivered to the plant for one day so far has been 5,000 bushels. 

The basketsful of tomatoes as scon as unloaded are set ona 
siding conveyer, which carries them to the hopper, where they 
are unloaded. As they pass the culling girl, they are cored and 
the bad ones cast out. 

“A real rotten tomato is about the rofttenest thing there is,” 
said one of the supervisors, with a laugh, as he watched the 
selected tomatoes ride in little scoops up the revolving carrier 
to the big, red boiling vats. This is the last sight of them until 
they emerge from the vats bottled, a finished product. 

The catsup and pulp tomatoes are not peeled, but the. chili 
sauce vegetables are pared and go through a different process. 
The firmer vegetables are chosen for chili sauce. 

A becteriologist is always on duty, inspecting samples of the 
tomatoes as they come in. He can tell from his little private 
laboratory just what grade of vegetables are pouring in. 

During the August and September tomato rush the plant runs 
as long as there are tomatoes to work with, Manager Koster said, 
Often it does not close down until 11 P. M. or later during the 


rush. No tomatoes are ever saved over from one day for an- 
other. It is an invariable rule of the plant that the vegetables 


must be used on the day of their delivery. 

The plant has some 300 employees during the rush season. 
Although tomatoes are available only two or three months in 
the year, the plant is kept busy all the year ‘round in labeling, 
crating and other work. 

It requires three hours a day to clean the plant alone, Koster 
said. Every vat and pipe is scalded and scoured at the close of 
the day’s work. The scalding process is repeated every morning 
before the plant starts running, in order to kill any germs that 
might have crept in. Likewise, the concrete tomato platform, 
some 150 by 50 feet, is washed night and morning. 

Every pipe through Which the fluids pass is lined with glass. 
The employees match the cleanness of the plant. 

Manager Koster, a clean-cut man of less than 30, himself 
Wears a clean denim apron as he goes about surveying the work, 
plunging in now and then to lend a hand where it is needed. The 
apron may get dirty, but he always puts on a clean one at the 
opening of the next day’s work. 

Smoking and spitting are unknown vices about the plant. A 
placard so informs visitors. There isn’t any sign—sareastic or 
otherwise—telling you not to swear. But I didn’t hear a swear 
word at any time during my visit to the plant. Even the mule 
drivers don’t lose patience. Perhaps the purity of, the plant is 
satching. 

A regimental doctor, visiting the company kitchen every mort- 
ing, would find a kick or make up one no matter how hard the 
k. p's. and the cook might have scoured, polished and swept. But 
even he, I thought, as I left the factory, would have to chalk up 
a big “excellent” outside Gibson County’s big factory. 
“HOOSIER.” 
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DECORATED CANS 


Canners doing an Export Business have found it 
especially desirable to use Containers with their name 
and Brand Lithographed on the Metal,—in place of paper 
labels. Attractive containers of a similar style for 
Domestic Distribution tend also to increased sales—par- 


ticularly is this true of canned foods prepared for an 
exclusive Trade.— 


Morever—the additional expense involved is not 
as great as generally supposed. 


Write us for particulars 


Can Company 
Baltimore, Md. 


ALL THAT A GOOD TESTER SHOULD BE 


This machine tests cans for leaks in water un- 
der aig-pressure, at the rate of 150 per minute. 


The back-plates have accurate screw-adjust- 
ments, allowing the correction of rubber-leaks 
under water. 


The cans enter one side and are discharged 
at the other, making a. continuous run in the 
direction of the “Automatic Line.” The leaking 
cans are automatically discharged into a separ- 
ate chute, apart from the good cans. 


This machine pumps it’s own air, is under the 
iustant control of the attendant and may be 
easily changed for a can of different size. 


CAMERON CAN MACH. CO. 
240 N. Ashland Avenue 
CHICAGO 


“AGENCY EUROPEENE-CONTINENTALE CAMERON CAN MACHINERY CO., 56 Avenue De Chatillon, Paris, France.” 
WM. COOPER PENN &CO. 25, Victoria St:, London, England.” “D. M. KABLE, Post Office Suilding Hongkong, China” 


er 
Z 
i 
| 
I 
e 
it 13 
ip 


THE FACTS ABOUT PECTIN. 


Pectin is the substanca contained in all fruits to a greater 
or less extent which serves to “set” or jellify the fruit juice. The 
most common cause for failure in jelly making is lack of suffi- 
cient pectin in the fruit used. Some fruits are Jacking in natural 
pectin, and with such fruits jelly making is difficult. sometimes 
impossible. Commercial pectin is the natural pectin extracted 
from fruits or vegetables, heavily concentrated and made availa- 
ble for use in cases where the fruit desired contains insufficient 
quantity of this essential substance. - 

Commercial pectin is used to fortify such fruit juices as do 
not readily jellify. It is the natural pectin of fruit, purified, put 
up in concentrated form. It is pure, clean and wholesome with- 
out the addition of any substance whatever. 

Pectin when used by the preserver is a jelly stock in highly 
concentrated form, which hastens the preparation of jellies and 
jams. The short boil preserves the delicate flavor and color of 
fruits resulting in superior jellies and jams. It is ideal for the 
preparation of bright, sparkling, blended jellies. ' 

Pectin is rapidly taking the place of cull apples and apple 
skins in the manufacture of jellies. For years the jelly maker 
has been using apples, apple skins and apple pomace as a source 
of pectin. These products have been for years staple articles 
of commerce for this purpose. The pectin obtained in boiling 
the apple skins and cores in the factories is in a very diluted 
form, still containing many of the impurities of the apple. Com- 
mercial pectin is in concentrated fotm, with the impurities re- 
moved. 

Pectin is not a substitute, not an adulteration, but rather it 
is an absolutely necessary constituent of every glass of jelly. 
Whether present as a natural constituent of a given fruit or 
whether added commercially, it is nevertheless pectin pure and 
simple, without which the making of jelly by the housewife or 
preserver is an impossibility. 


The housewife is fast becoming interested in the use of pectin 
in preparing her jellies and jams. Food Office principals, food 
officials, both State and National, recommend and urge the use 
of commercial pectin. The United States Department of Agricul- 
ture, in connection with the different state colleges, has fully 
demonstrated the value of pectin, and it will not be many years 
before pectin will be known in every household. The newspapers 
and official state bulletins are already printing and advocating 
formulas for the use of pectin. 


To the housewife pectin is jelly insurance. Her jelly or jams 
will always jell if pectin is added. When compared with jellies 
made without pectin she finds that she has made nearly twice 
as much jelly of better color, flavor and texture, and she is be 
ginning to realize that jellies and jams made with pectin are 
always superior. 


History of Pectin—Pectin as such is a comparatively new 
article of trade, yet its uses have been known for a century, 
Vouguelin in 1829 and Braconnot in 1832, two French chemists, 
were the first to extract and prepare pectin. Braconnot, the 
pioneer, devoted many years in determining its source in nature, 
its preparation and uses. Being widely distributed in fruits, 
roots and stems, regarded pectin as one of the principal platn 
constituents, and considered it to be similar if not identical with 
the constituent which has for years been vaguely described in 
plants as jelly. He proposed the name pectin from the Greek, 


‘meaning coagulum, and by this name it is known today by chem- 


ist, physicist, housewife and preserver. 


Braconnot obtained pectin from the pulp of fruits and roots, 
By soaking and diffusing with water, impurities, such as starch 
and sugar, were removed. He extracted the pectin by boiling with 
very dilute caustic potash, which upon concentration produced 
a heavy mucilaginous liquid and dry transparent leaflets. Pre- 
cipitated pectin obtained by the use of alcohol and metallic salts 
produced beautiful jellies. Experiments were described which 


To Insure 
Deliveries 
to Customers 


FOUR 
SEPARATE 
FACTORIES 


Foot of Lawrence Street, Baltimore, Md. 


Evaporated and Condensed Milk CANS Fruit and Vegetable CANS Oyster and Shrimp CANS 
PHELPS CAN COMPANY 


PHELPS CAN COMPANY 


Combined 
Capacity 
Over 


FOUR HUNDRED 
MILLION CANS 
PER ANNUM 


Weirton, Hancock Co., West Va. 


SS 


Is a laboratory controlled product care- 
fully manufactured from the best raw ma- 
terial obtainable. 


It is produced under most sanitary condi- 
tions in a plant rated ‘‘Excellent’’ by the 
Indiana State Board of Health. 


It is wholly efficient for the purpose of 
producing the highest grade of pure fruit 
jellies and preserves. 


It is highly concentrated and always of 
uniform strength. 


Paoli Apple Pectin for commercial use is 
put up in No. 10 tins holding seven pounds 
net. It is also packed for home use in 


glass jars holding ten ounces. 


Paoli Apple Pectin is worthy of a trial 


Samples and prices on application. 


TOMATO PRODUCTS COMPANY 


INDIANA 
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explained the use and adaptation of pectin in jellies, and though 
many investigators after him confirmed his researches and showed 
the relationship between pectin and jellies, Braconnot was the 
first to point out the use of prepared pectin in the making of 
jellies. 

A large number of investigations followed Braconnot, but it 
was not until 1910 that Miss N. E. Goldthwaite studied jelly 
largely from the practical standpcint and emphasized to the 
American housewife and preserver that pectin is the prime factor 
in jelly making. To demonstrate this value, she extracted pectin 
from apples and other fruits and she writes: 


“Jelly of excellent quality was easily made from this pectin 
by preparing a solution of it in a 0.5 per cent solution of tartaric 
acid, heating to boiling, then adding a % volume of sugar and 
boiling until the jelly test was observed. The total time of boiling 
did not exceed 15 minutes. Jellies made from the above were 
nearly colorless, but were of excellent texture and taste. When 
a few cubic centimeters of fruit juices were added to the pectin 
solution the color of the jelly was very pleasing. That these 
jellies were not made directly from fruit juice would not be sus- 
pected from taste or texture.” 


In a later article she clearly points out the use of pectin in 
preparing jellies from fruits which do not contain enough to 
produce jelly. 

“No pectin could be found in cooked pineapple. The lack 
of pectin in pineapple explains, of course, the failure to produce 
jellies from this juice, which was experimentally demonstrated 
in the course of these experiments. If the pineapple in hand 
then were fair samples of this kind, then pineapple jellies must 
contain some other juice (apple) to supply pectin, the jelly-making 
basis.” 

Here she demonstrated that pectin is essential and absolutely 
necessary for the preparation of jellies. Her works were pub- 
lished in scientific journals and government bulletins, and from 


that time became quickly known to the preserver and gradually 
to the housewife. 

Chemistry—A great deal of work has been done on the 
chemistry of pectin and related bodies from both the purely scien- 
tific and practical standpoints. What pectin is chemically is a 
much-mooted question. In the green fruit it exists as an insolu- 
ble compound. During the process of ripening or boiling the in- 
soluble pectin is hydrolyzed by the action of acids and enzymes to 
soluble pectin. High temperature and continued heat breaks 
down, pectin into other' compounds which do not jellify. Pectin 
is precipitated by the addition of alcohol and metallic salts, 
Safranin methylene blue, bleu de nuit and ruthenium red are 
excellent stains for pectin. Safranin stains the cell membranes 
a cherry red white, the pectin compounds are stained orange 
yellow. Methelene blue and bleu de nuit stain pectin violet color, 


ASSOCIATION MEETING DATES. 


The time is approaching when the State and local associa- 
tions of canners will hold their fall or annual meetings. Notice 
of these meetings will be given here, and we urge the secretaries 
to send us announcement of such meetings promptly and as far 
ahead of the meeting date as possible. 


November 9, 10, 11, 1920— Wisconsin Pea Packers’ Associa- 
tion, at Hotel Wisconsin, Milwaukee. Annual meeting. In 
connection herewith the Vegetable and Fruit Packers’ Aux- 
iliary (of Wisconsin) will meet at the same place on Novem- 
ber 8th. 

December 8, 9, 1920—New York State Canners at Powers 
Hotel, Rochester. Annual meeting. 

January 17 to 21, 1921—National Convention, Canners, Mach- 
chinery and Supply Men, Brokers, Machinery Exhibit, at At- 
lantic City. No hotel headquarters. Meetings will be held 

at all prominent hotels. 
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Stecher Lithographic ©. 
IReochester, NY. 
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The Five-Fold Service of 
Hinde & Dauch Products 


HE Hinde Dauch Paper Company is ren- 
dering shippers a five-fold service: its products 


are Cutting Costs, Saving Labor, Eliminat- 
ing Breakage, Facilitating Transportation and i 
Creating Good Will—aiways—for the manufactur- 
ers who use them. Poem 


1] CUTTING 


For a quarter of a century the 
Hinde ¢@, Dauch Paper Company 
has been making Corrugated Fi- 
bre Board Boxes and Packing Ma- : 
terials of the highest grade only. : 
Maintenance of this standard of tA 
quality, more than any other thing, 
is responsible for the present ex- 
traordinary demand for H @® D 
products. 


Like every other commodity that has made 
good on a large scale, H © D Corrugated Fibre 
Board Boxes and Packing Materials are judged 
—and purchased—solely on the service they render. 


ELIMINAT 
BREAKAGE 


The Hinde & Dauch Paper Company 
800 Water Street Sandusky, Ohio 
Toronto, King Street Subway and Hanna Avenue 
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NATIONAL CANNERS ASSOCIATION ACTIVITIES. 


Boston Jobbers Approve Seal—Says a New York canner 

in a letter received from him under date of September 13th: 
“We were very much pleased today when we received 

a letter from our Boston broker advising us that every: 

wholesale grocer to whom we had sold wants the ‘Seal of 

Inspection’ on the label, and all these goods are for pri- 

vate brands of labels.” 

The magazines in which our advertising is going to appear, 
beginning in January, are widely distributed in the Boston market 
—among the Boston consumers of canned foods. The Boston job- 
bers believe in the value of advertising, and when they instruct 
the appearance of the widely advertised “Seal of Inspection” upon 


their purchases of canned foods, they are preparing for the demand- 


for canned foods bearing the Seal which is inevitably going to 
appear. 

Advantages of Advertising—An old canner who has fol- 
lowed the trend of events in the canning trade during a long time 
delivered himself of the following observations on advertising. 
Said he: “The canners may put it down for a foregone conclusion 
that any appreciable increase of interest upon the part ef the 
people in canned foods will be utterly impossible unless the can- 
ners seek the wise and wholesome counsels of advertising.” 

In the absence of advertising. canned foods may be bought; 
but in the presence of advertising, canned foods will be bought. 
“Out of sight, out of mind,” is trite enough, but in spite of the 
triteness it is not without forceful application to canned foods. 
If the canner will persist in advertising his products, the people 
will be reminded of them and the people will buy them—will 
actually form the daily habit of buying them. 

Why the Canner Should Advertise—And it isn’t alone the 
business of the distributor to advertise canned foods—it is pri- 
marily and fundamertally the business of the canner to do his 
part of the advertising in the budget of his overhead expense. 


The need for advertising canned foods is so perfectly obvious 
that the wonder is that a canner could be found anywhere who 
would not be eager to improve the very marvelous advantages 
which advertising has to offer, 

Never was there attempted by the canners of this country 
2 movement more splendidly constructed than the Daily Sanitary 
Inspection Service and the Advertising Campaign which goes along 
hand in hand with it. If the canners will co-operate with this 
great initiative, if they will go along with it earnestly and per- 
sistently, determined to make the most of its possibilities, it can 
now be said beyond any possible peradventure that the canning 
industry will receive a stimulus the like of which the canners 
have never seen. 

If canning would go forward—if canning would make appre- 


_ciably forward strides—canned foods must be advertised. There 


can be no growth, no ‘worthwhile growth, in the production and 
in the distribution of canned foods without the support of adver- 
tising. When the consumer shall buy canned foods more freely, 
the distributors will buy canned foods more freely. In the matter 
of an increased distribution of canned foods, the important point 
of contact is with the customer. 


Prominent Distributor Advertises Seal of Inspection—One 
of the largest distributors in Ohio evidences his interest in canned 
foods upon which the seal of inspection appears in the following 
newspaper advertisement : 

“This car contained about 2,000 cases, 24 cans to the 
case. We cut a sample in our office and we believe the 
pack is better this year than it has ever been. You will 
Jind the inspection seal on every can. This is a new thing 
in the canned foods line. It means that the article bear- 
ing the seal has been packed under the supervision of ex- 
perts of the National Canners’ Association. Nothing but 
wholesome raw material can be used under the inspection, 
and the factory must be in a clean and sanitary condition. 


TROYER-FOX NON-SPILL CLOSING 
MACHINE, 75 Cans per minute 


250 CANNERIES NOW USE TROYER-FOX CLOSING MACHINES 
Stopping Waste 


Due to spill, jammed cans and seam*leaks. 

Stay in adjustment. 
dependability. 

They keep going. 


Libby, McNeill & Libby 
Geo. E. Hyde 
Stanmore Preserving Co. 


Bristol Bay Packing Co. 


HERE’S WHY 


Run all day with no stops for oiling. Sturdy 


Here are some of the representative users: 


Hunt Bros. H. G. Prince & Co. 
Herbert Packing Co. Shepparton Preserving Co. 
: Seattle Can Co. Alexander Molasses Co. 
American Packing Co. M. J. Brandenstein & Co. 
Carlisle Packing Co. Geo. T. Myers & Co: 
Northwestern Fisheries Co. 


Let us book your order now for next season’s re- 
quirements. 


SEATTLE-ASTORIA IRON WORKS 


Builders of Troyer-Fox Can. Making 
and Canners’ Machinery 


MAIN OFFICE 
601 Myrtle Street, Seattle, Wash. 


BRANCH OFFICE 
302 Santa Marina Bidg., San Francisco, Calif. 
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CARNAHAN, The Sign of Quality 
TIN PLATES 
IF IT IS THE BEST WE MAKE IT 
The Carnahan Tin Plate & Sheet Co. 
CANTON, OHIO 
BRANCH SALES OFFICES: 


Carnahan Tin Plate & Sheet Co. - New York . 
Jos. R. Martin & Co. - - - Montreal 
Walter G. Clark, Inc. - - - St. Louis 
San Francisco 
Rolph, Mills & Co. Seattle 


Portland 


THE J. M. PAVER COMPANY 
130 N. WELLS STREET 


CHICAGO ILLINOIS 


A Canned Foods Brokerage Organization—a 
selling force of specially trained Canned Foods 
Salesmen—working co-operatively for the proper 
interests of their Principals. 


IMPROVED STEEL PROCESS KETTLE 


Manufactured to hold 800, 1,000 and 1,200 2-lb. cans. Conceded 
to be the best; hundreds in use. Double thermometer pocket 
rivited to each kettle. Constructed so as to use either water, 
dry steam, or open bath process. 


ZASTROW 
MACHINE CO. 


1404-1410. 
THAMES STREET 
BALTIMORE - MD. 


SUCCESSORS TO 


GEO. W. ZASTROW 


HOW MANY TIMES 


GREEN PEA MACHINERY 
STRING BEAN MACHINERY 
CHERRY PITTERS 

BLANCHERS 

FRUIT WASHERS 

VEGETABLE WASHERS 


Are all a part of the scheme back of ‘‘The Miracle on 
Your Table.’’ 


Determine your purchase now. 
your plant early. 
your plant will be all set. 


Canadian Plant 
HUNTLEY MFG. CO., Ltd. 
Tilsonburg, Ont. 


P. O. Drawer 25° 


Place your order. 


Since you commenced to pack have you found 
conditions that made the purchase of the ma- 
chinery you wanted 


INADVISABLE? 


It has been the custom to wait until the last 
minute and then rush hurriedly into the 
market with telegrams to find what you 
wanted. 


AN EXPENSIVE WAY TO BUY 


Try a New Way 


Get it at 
Then you can be content for you will know when the need comes 
It means an actual lower cost in most instances. 


HUNTLEY MFG. CO. 


SILVER CREEK, N. Y. 


Have shipment made when ready. 


SPECIAL AGENTS: 


A. K. ROBINS & CO. 
Baltimore, Md. 


BROWN, BOGGS CO., Ltd. 
Hamilton, Ont. 
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“Not all of the canned goods have these seals this 
year. It is really the first year that they have been used. 
Nevertheless, when you get a can that has a seal on, you 
know that it contains clean, wholesome food, put up under - 
sanitary conditions.” : 

Retailers Welcome Seal—Three especially large and im- 
portant markets have been chosen for a test of the attitude of 
the retail grocers towards the “Seal of Inspection.” Four capable, 
well-trained men are now in the field interviewing the retail 
grocers in those markets. The reports we receive from these 
investigators are wholly favorable. 

Though the survey of the retail trade has not been completed, 
we may, however, forecast the result of it—we may say that the 
retail trade wants canned foods upon which the “Seal of Inspec- 
tion” appears and is willing to yield full measure of support to 
the advertising campaign we are conducting. . 

Advertising to Consumer Under Favorable Auspices—The 
intensive consumer advertising campaign, therefore, begins in 

January under highly favorable auspices. Every needful thing 

to assure success has been supplied. ‘The interest and support 

of the jobbers has been enlisted. The jobbers know the meaning 
and the purpose of the “Seal of Inspection,” and, for the most 
part, are in full accord with it. 

The general advertising campaign is, of course, well under 
way. The advertisement for the January magazines is of strik- 
ing charm and distinction, and the eyes of millions of women will 
soon be drawn irresistibly towards it. Those who have had the 
opportunity to pronounce a critical judgment upon the splendid 
January presentation of the “Seal of Inspection” unhesitatingly 
speak its praises. 

Interesting, in connection with the trade-paper campaign, is 
the advertising, a copy of which is attached. which will appear 
in the special Convention Number of the Northwestern Merchant, 
of Seattle. In the same issue will appear an article, “The Dream 
Come True,” describing the “Seal of Inspection.” 


Federal Reserve Governor Speaks—In an address de- 
livered at Cleveland by W. P. G. Harding, Governor of the Fed- 
eral Reserve Board, a broad view with respect to staple crops 
was taken. The reasoning which he applied to those crops it 
would seem would apply with equal force to canned foods. 

As quoted in the Journal of Commerce, of New York, Governor 
Harding spoke, in part. as follows: 


“Great staple crops, the production of which extends 
over a period of several months, must meet the require- 
ments of consumption for a full year, and in order to 
prevent possibility of shortage it is desirable that there 
be a reasonable surplus held over from one crop pending 

' the marketing of the next. The gradual and orderly 
marketing of our great staple crops is, therefore, a mat- 
ter of importance both to producers and consumers. The 
dumping upon the market within a short period of time 
of a large part of a crop, consumption of which extends 
throughout the year, means not only a loss to the pro- 
ducers, often to those who can least afford it, but involves 
also a great strain upon our transportation facilities and 
upon the banks in providing the funds necessary for large 
purchases in advance of actual requirements for consump- 
tion. 

“Dumping of farm products promotes speculation and 
usually results in higher prices to the ultimate consumer. 
Farm products, however, should not be hoarded or held 
back from the market by the use of credit merely in the 
hope of forcing prices up to an artificial level. It is esti- 
mated by some that the value of this year’s staple crops 
will be around $22,000,000,000, and it is manifestly impos- 
sible for any banking system to provide funds to withhold 
these staples entirely from the market.” 

Raw Products Director Makes Survey—C. G. Woodbury 
director of the Raw Products Bureau, has returned from a field 


The Karl Kiefer 
Piston Type Visco 


Fills Jam, Jelly, Apple Butter, Preserves, Mar- 
malades, accurately and without the costly 


spilling and over-flowing manufacturers 


etc., 
splashing, 
have experienced heretofore in packing these products. 


This machine has a large daily capacity. The 
clean, accurate filling permits manufacturers to package 


more quickly and with less help. 


The Visco handles all kinds of containers which 
may be discharged automatically. Can be moved 


small motor. 


anywhere about the plant and is operated by a 


THE KARL KIEFER MACHINE 


Write for pamplet T 


List of users on request 


CINCINNATI, OHIO 


¥ 

CO. 
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QUALITY 


The consistent use of 


Sanitary 
Cleaner and Cleanser 


by a rapidly increasing number of canners confirms the belief that canners are quick to rec- 
ognize quality, efficiency, economy and service. 


This cleaner because it is peculiarly adapted to the needs of the canning trade not 
only cleans clean, but it also sweetens and purifies everything it cleans. It guarantees also 
tenes containers fautlessly clean and rinses so easily and freely that preventable 
causes of ‘‘flats’’ are entirely removed. It will maintain your equipment 
ina fresh, wholesome, sanitary condition and will do this at the lowest cost. 


It has a use in every department of the cannery. 


IM EVERY PACKAGE Order from your supply house. 
OF WYANDOTTE 

SAMITARY CLEQNER 

AND CLEANSER IT CLEANS CLEAN 


The J. B. Ford Co., Sole Mnfrs., Wyandotte, Mich. 


RY 
IN 

ZANNS 


YS: 

Baltimore Office & Works -Cross,Covington &Sander Sts. = 


trip in Maine and the Middle West. The. object of his trip was 
the study of sweet corn production problems, yields, varieties, 
seed stocks, use of fertilizers, returns of growers, the viewpoint 
of farmers’ associations regarding sweet corn growing, etc. 

A number of problems were found relating to production dif- 
ficulties and‘ also regarding methods in Maine on which both 
growers and canners need additional information. Yields in gen- 
eral were said to be somewhat less than last year, but the quality 
of corn seemed to be very satisfactory. 

In Michigan and Ohio some time was spent visiting seed 
farms where canners sweet corn and tomato seed stocks are being 
grown. A great variation was found in the practices and the 
point of view of different firms. The views of canners are desired 
as to what information they are requiring or wish from those 
from whom they purchased seed, as to variety, type, age and 
locality where grown. 


HOW LONG WILL CANNED VEGETABLES KEEP? 


This Is a Question Frequently Asked by Consumers. 

Messrs. D. Cameron & Co., general merchants, Providence 
Bay, Ont., have in stock at the present time some tins of canned 
peas, labeled “Sweet Wrinkle Peas,” “Niagara Falls Brand,” 
packed by the Niagara District Fruit Preserving Co., Ltd., St. 
Catharines, Ont., Canada. These goods were evidently mislaid 
and have turned up after 24 years, and to all outward appearances 
are just as good as they were 24 years ago. 

The Niagara District Fruit Preserving Co., Ltd., was started 
in 1891 by the late James B. Dolan, with E. C. Kidder as proese- 
sor. The factory continued to operate under the above name 
for about six years, wher it was purchased by the late William 
P. Innes, Esq., who operated it for a few years and then con- 
solidated with the Canadian Canners, Limited, in 1903. This is 
managed by a son of Mr. E. C. Kidder, who is now supervisor 
in the Niagara Falls Peninsula for the Dominion Canners, Limited. 
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ARE YOU 
FULLY PROTECTED 


against fire loss 


NOW 


that your stock of canned goods has 
reached its highest point in value? 


You can well afford to keep fully covered, 
when you can obtain your protection 


AT ACTUAL COST 


through 


Canners Exchange Subscribers 
at 
Warner Inter-Insurance Bureau 
Write 
Lansing B. Warner, Incorporated 


104 South Michigan Avenue 
CHICAGO, ILLINOIS 


Officially endorsed by National Canners’ Association 
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Over Two Thousand “It Sticks for Keeps” Established 1879 


Adex Manufacturing 


Viners 
_ and Five Hundred 
White Style Feeders 
in use in the United States | ADHESIVE GUMS, 
CHISHOLM-SCOTT CO. 
71 East State Street COLUMBUS, OHIO = 


CALDWELL GEARS 


All the teeth are molded from a single tooth pattern 
the spacing being done by accurate machinery, the 
gear being as nearly perfect as a cast tooth gear can 
be made. SPUR, BEVEL, MITER and WORM 
GEARS. We also make CUT TOOTH gears. 


CHAIN BELTING 


SPROCKET WHEELS, PULLEYS, SHAFTING, 
BEARINGS, CLUTCHES. 


A complete line of ELEVATING, CONVEYING and 
Power Transmitting Machinery. 


H. W. CALDWELL & SON CO. 


17th STREET AND WESTERN AVENUE, CHICAGO 
50 CHURCH STREET, NEW YORK 


‘ 
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CHEER UP, CANNERS! 
By HERMAN GAMSE, Baltimore, Md. 


The canning industry just now is in a deplorable condition, 
and as a result the canners are feeling discouraged. 

The real cause of the unsatisfactory conditions now prevailing 
is attributed to the fact that the jobber is not buying any canned 
goods, and following the usual result of supply and demand, the 


price for merchandise today is below cost, while even at such 
low prices the wholesale grocers do not buy. 


There are, of course, good reasons for the position taken by 
the wholesaler. He is confronted by the difficulty of borrowing 


money from the banks, and with the demand of national banks 
that their depositors curtail loans. 


The jobber, therefore, prefers to decrease his present stock, 
and refuses to incur any new obligations until his stock is ex- 
hausted. This is quite natural under present abronmal conditions. 


But every cloud has a silver lining. Whether the jobber buys - 


or does not buy at this time, the American consumer keeps on 
with his usual menu, and is daily consuming canned foods. So 
our common sense tells us that this “silver lining” is no myth, 


but a very substantial and healthy affair. The appetite of the 
public, like the poor, “is always with us.” 


Therefore, the retail merchant will continue to sell as usual; 


hence, he will continue to replenish his stock from the usual source 
of supply-—the wholesale grocer. 

The end, then, must come! Just as the stock on the shelves 
of the retailer must give out, so the stock of the wholesaler will 
be depleted, alsc, and—along comes the opportunity of the canner. 
The jobber will be compelled to talk business to the canner, and 
this will be the latter’s inning. 

So don’t be discouraged, Mr. Canner! Every dog has his day. 
The day is not far distant in the future when you will be able 
to dispose of your holdings—not merely at cost, but at a profit. 

The present state of affairs is a real test of the canners’ 
patience and perseverance. The market is cloudy now, but sun- 
shine will follow just as certainly as day follows night. 


DEL MONTE the best known 
and most-called-for brand of canned 
fruits arid vegetables in America 
-’ and thus one of the 

most profitable 
for you to 
handle. 


The sanitary belt with the square mesh. 
Tables, Scalders, Washers and Exhausters. 
If your dealer doesn’t handle, write for catalogue and prices. 


Used for all conveying purposes, on Sorting 
Made any size. Easily cleaned and durable. 


MANUFACTURED BY 


LA PORTE MAT & MFG. 


CO. La Porte, Indiana 
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The Machines Used 
in Making Possible 


Miracle on 
Your Table”’ 


THE MAX AMS MACHINE CO. 


101 Park Avenue New York City 
CHARLES M. AMS, President 


, Special Agents 
Chicago Office The Premier Machinery Co. 
20 E. Jackson Boulevard San Francisco, Cal 
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ATLANTIC CAN CO. 


JAMES F. COLE BALTIMORE, :-:-: MARYLAND. 


President 


MAINE MARKET 


Many. Factories Closed and All Soon Will Be—Quality This 
Year Very Good—Apparently Not As Large As Antici- 
pated—Some Large Apple Packers Will Not Run 
This Year—Low Prices on Sardines— 

Clam Pack Less Than Half. 


Portland, September 29, 1920. 


Your correspondent has just returned from a four-week cam- 
paign among the Maine cern factories. The pack is yet incom- 
plete, and as today is quite warm and sunny, work may continue 
in some late localities for several days. Many factories closed 
last week, and each day now one or two more are completing 
their season. 


The quality of corn has been very good, indeed. Particularly 
noticeable has been the amount of natural starch in the kernels, 
which has made an excellent consistency. The season has de- 
veloped the corn evenly, keeping the factories supplied with just 
enough for continual work without the “crowding” which often 
occurs. The yield per acre has been very good, indeed, so that 
planters have enjoyed a second year of large returns on their 
factory acreage. What the total pack may be cannot be estimated 
until the season is all over and the final figures compiled. It is 
understood that several packers will not be able to deliver more 
than 85 to 90 per cent of their present contracts for fancy grade, 
which indicates that the pack has not been as large as had been 
anticipated. 

Apples—For a long time the apple situation in Maine has 
remained unchanged, but during the past week, when the packers 
have had opportunity to give this matter their attention, there 


- 


HAMILTON STEAM-JACKETED KETTLES — | 


are made in a shop which understands | 


the Canners, Perservers, and Condiment | 


We Can Make Prompt Shipments 


have been several changes in the outlook. Principal among these 
is the determination of at least two of the very large apple packers 
not to open up this season at all. Both of these firms had future 
contracts and at the prices that prevailed early in the season, but 
decided that they cannot afford to do any apple business this year. 
$4.75 is the lowest price we have heard quoted on the regular 
grade of Maine apple. 

Sardines—Very low prices on sardines are reported when - 
any business is done. As low as $3.50 has been quoted, but this 
should not be considered in connection with regular standard 
goods, as these are packed from very large fish, two to four to 
the can, with both ends cut off to make it small enough for a 
sardine can. The season, such as it is, is about over. The pack 
has been very light, indeed, many factories not having worked 
during the fall season at all. The shops that had the heaviest 
runs are still way behind normal. $4.25 to $4.50 is an average 
price on quarter oils keyless, when business may be done. 


Clams—tThe clam pack is estimated at under 40 per cent. 
of normal. Prices opened at $1.35 for 5-oz., and have already 
gone to $1.46; 8-oz. clams are $2.00, and none will be packed be- 
yond the contracts taken. More than one packer has found him- 
self, unable to obtain diggers, and has had to abandon his pack 
for this season. , 


Blueberries—There is a certain surplus of berries in first 
hands, some holding No. 10s and some No. 2s. These are doubtless 
for sale, but no urgent offerings are heard, and no prices below 
the $13.75 and $3.25, which opened the market. 

Cut Stringless Beans—Late reports of the present stocks 
of Maine’s excellent cut green stringless beans indicate that there 
is practically none in first hands. The beans packed this year 
were of fine quality, and prices were maintained throughout the 
season. $1.35 for No. 2s and $6.00 for No. 10s is still quoted. 

Personal—The expression “one by one’ can almost be 
changed to “score by score” when speaking of the loss by.death 


the requirements of the canner and per- 
server through long experience. 


Kettles, made of heavy Copper and each 
rated size is of full capacity. Thorough- 
ly tested to pass all city and state require- 


Practical, durable, well finished Copper | 
| 
| 

ments. 


We make kettles of every description for 


Makers—such as Stationary Kettles with 
and without Stirrers, Large and Small 
Tilting Kettles with and without Stirrers. 
Also furnish these Kettles when desired 
with loose or hinged covers. 


Let Us Figure on Your Wants 


HAMILTON COPPER & BRASS WORKS 
HAMILTON, OHIO 
Have Been Making Kettles Since 1869. 
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ECONOMICAL ON STEAM 


Geneva, N. Y. 
: October 31, 1919 


Peerless Husker Co., 
Buffalo, N. Y. 
Gentlemen: 
Answering your letter of October 15th. 


We are using at our Lyons factory your Peerless Exhauster, which we installed 
last Spring. 


We find it economical in the use of steam, but at the same time giving all the heat 
necessary, and it also saves considerable floor space. 
Allin all this machine is proving very satisfactory. 
Yours very truly, 
SENECA KRAUT & PICKLING CO. 


w—> YET—ALL NECESSARY HEAT 
PEERLESS HUSKER CO., 517 Cornwall Ave., BUFFALO, N. Y. 


Manufacturers of PEERLESS { Pade. Washer, Rehusker, Exhauster, 


Syruper, Bean Snipper, Mixer-Silker 


Pulp Machines and Pulp Finishing Machines 


— FO 


Pulp and Catsup Makers 


We also manufacture a general line of canning machinery, such 
as pea graders, cranes, pineapple graters, pod pea hullers, paring 


machines for pears and peaches, pitting spoons. Friction Clutch 
Pullies, &c. 


The Sinclair-Scott Company 


Wells and Patapsco Streets BALTIMORE, MARYLAND 


Agents for Ontario—The Brown, Boggs Co., Hamilton, Ontario 
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of so. many of the writer’s, as well as the readers’, friends among 
the canned goods packers, buyers, brokers and allied branches 
pertaining to the canned goods trade recently. This is more 
forcibly brought to mind by the sudden deaths of two of my oldest 
friends, E. N. Curtice, of Curtice Bros. Co., and. George 8. Dalzell, 
of North & Dalzell, with both of whom I have had most pleasant 
and close business relation for about twenty-five years, and of 
whom no words of commendation could be expressed too strongly 
regarding their strict business honor or social characteristics. 


I should be interested to see a list of the deaths of the well- 
known men connected with the canned goods business which have 
occurred in the last five years. I think the number of names 
would be surprising to us all. If there is any other branch of 


business of equal size that has been so frequently visited by the 
Grim Reaper in the last half of the present decade, it: has,not come 
prominently to my notice. 

Misfortune Visits A. Grimme’s Office—Mr. Wm. Merrill, head 
bookkeeper for A. Grimme, Jr., died as a result of a recent auto 
accident, and at the same time Mrs. Leah Johnson, secretary in 
the same office, suffers with a broken arm. Mr. Merrill’s wife and 
Mr. R. W. Dare, salesman, the other occupants of the car, were 
practically uninjured. Mr. Grimme himself has but recently re- 
eovered from a hospital operation, followed, before he returned 
to the office, by a fall which caused broken ribs. 


“MAINE.” 


KRAUT CUTTERS 


The Only Machines That Turn Out That Long, Fine Cut Kraut 


John E. Smith’s Sons Co. 
50 Broadway Buffalo, N. Y. 


LUKENS IS DEAD. 


The industry will be shocked and grieved to learn of the 
death of one of its well-known figures, a man who has been 
prominent as a supply man since the early days of the business, 
Both in those days when machinery was crude and extremely 
limited, T. F. Lukens was one of the men who, holding his faith 
in this industry, labored hard to improve and advance its pro- 
cesses. The younger generation were not so well acquainted with 
this quiet, unostentatious man, but he was known and liked by 
all the older men, and his passing will cause them grief. 

Thomas Fletcher Lukens died September 20 at Browns mills, 
in the Pines, New Jersey. He had. been ill for only two weeks. 
Mr. Lukens, whe was 64 years of age, was a manufacturer of 
solder, ete., and had his place of business at 238 North Fourth 
street, Philadelphia, Pa. He was also a distributor of cans, prin- 
cipally five-gallon pulp cans, and was to be seen every year at 
the National Canners’ Conventions, also at the various State Con- 
ventions. He was a son of the late Milton M. Lukens, who, half a 
century ago, was one of the most prominent Friends of Philadel- 
phia. Mr. Lukens is survived by a widow, Mrs. Jean Styer Lukens. 
Funeral services were held Friday, September 24, at 2 o'clock, 
from his home, at 216 South 48rd street, Philadelphia. Interment 
was private, in Mount Moriah Cemetery, West Philadelphia. 


The business of the Thomas F. Lukens Co. will be continued 
as in the past. 


THE STICKNEY FILLER FOR COND. MILK 


Immediate Delivery 
NEARLY 300 IN USE—OVER 60 IN ONE CONCERN 


HENRY R. STICKNEY 
51 CROSS STREET PORTLAND, MAINE 


BUY A BONANZA 


It 


Made by Goodell Co. 


_ 91 Main St. 


Apple Parer 


Saves Money | 
Antrim, N. H. 


A. 
BALTIMORE 


K. 


ROB 
(ROBERT A. SINDALL) 


3 Car Capacity 


STEAM BOX 


For Oysters Sweet Potatoes, Etc. 
Can ship same day order is received 
, Write for special price. 
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Highest quality Tin 
also manufacture 
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erne Plates. 


king industries. 


Formed etal Zand Siding 
Rag etc. Write for full information. 
AMERICAN SHEET AND TIN PLATE COMPANY, General Offices, Frick Bidg., Pittsburgh, Pa, 


Specify ** 


H. D. DREYER & CO., Inc. 


MANUPACTURERS 


BOXES and BOX SHOOKS for the CANNER 


ALICBRANNA AND 


SPRING STREETS, BALTIMORE 


SLAYSMAN & COMPANY 
Automatic Can Making Machinery 
BALTIMORE, MD. 


CANTON BOX COMPANY 
2501 to 2515 Boston St 


| The Baltimore Box and Shook Company 
. Baltimore, Md. 
PACKING BOXES 


—— MANUFACTURER——_ 
Made up or in Shooks. Cargo or Carload, 


Canned Goods Cases 
901 S. CAROLINE STREET BALTIMORE, MD. 


THE RITTLER BOX CO 


130 N. WELLS STREET 
613 to 621 S. CAROLINE STREET, BALTIMORE, MD 


Mass. 
Cc L. JONES & CO. 
CASES FOR CANNERS BROKERS 
CANNED FOODS AND PRESERVERS SUPPLIES 
MADE-UP OR IN SHOOKS can serve a few mere desireable accounts) 


cago, Ill. 


131 STATE STREET 
Boston, 


| AMERICAN CokeTin 
| 
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H.GAMSE & BRO. 
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CALIFORNIA MARKET 


The Rains Have Come—Tomato Crop Helped—Market Quiet— 
Seeking Fancy Goods Only—Tomato Prices Steadily De- 
cline—The Coast Salmon Pack—Demand for 
Canned Foods in China Steadily 
Growing—Coast Notes. 


Reported by Telegraph, 


San Francisco, Oct. 1, 1920. 

Rains Here—Light rains fell this week in many parts of 
California, but crops have escaped damage, the storm having 
been followed by warm drying weather. Fruit growers have 
some fruit drying on the trays, but this was not damaged, the 
storm being heaviest in the San Francisco Bay region. Early 
reports were received of damage to tomatoes, but. it turns out 
that this is very limited and that the crop will be benefitted, 
rather than otherwise, by the light precipitation. The early 
storm is a warning that the rainy season is at hand and every 
effort is now being made to crops under cover at the earliest 
possible moment. 

The Market—While the canned food market is quite there 
is considerable inquiry for choice and fancy grades of many 
varieties of fruits and buyers are finding that these are in 
light supply. The figures released last week showing the ex- 
tent of the Apricot pack has strengthened that market a little, 
since buyers are now reassurred that the output has been a 
light one. The packing of peaches and pears has about come 
to an end and the Canners League of California will shortly 
commerce the tack of compiling statistics on the output: The 
pack will doubtless be below that of last year, but the falling 
off will not be so market as in the case of apricots. 

Tomatoes—The tomato situation in California seems to 
be getting. worse, rather than otherwise, with the canned prod- 
uct showing a steady decline in value. The California Packing 
Corporation, which issued tentative opening prices a few weeks 
ago on the basis of $1.30 for No. 2% standards, and which 
later reduced this to $1.20, has made another revision and is 
now offering this size and grade at $1.10, or the same as last 
year’s opening price, which aroused so much discussion at the 
time. Solid pack is quoted on the basis of $1.50 for the No. 
214 size. The tomato crop is ripening rapidly, but many can- 
ners are declining to put up a pack and others are limiting 
their output to tomatoes already contracted for. Growers are 
in a quandry as to how to market their crops and quantities 
of fine tomatoes are rotting in the fields. Housewives are being 
appealed to put up a large pack, but the added quantities they 
are buying scarcely makes a dent in the great quantity avail- 
able. Canners are being offered tomatoes at $10 a ton, or one- 
half the figure prevailing a few weeks ago, but this is not 
proving an incentive to buy, as no one cares to pack a surplus. 

Salmon—S. Elmore & Co., salmon packers of Astoria, 
Ore., estimate the Pacific Coast salmon pack for 1920 at 
5,475,000 cases, divided as follows Alaska, 3,500,000 cases; 
British Columbia, 1,000,000 cases; Columbia River, 700,000 
cases; Puget Sound, 200,000 cases, and Coast streams, 75,000 
eases. There is a carry-over estimated at 1,000,000 cases, 
making a total of 6,475,000 cases available. This concern ex- 
presses the opinion that most Oregon and Washington can- 
neries will remain closed during the fall season and that but 
two or three plants will be operated on the Columbia River, 
greatly reducing the usual pack of fall fish. The packing of 
pink salmon has about ceased in Southeastern Alaska, owing 
to the low price of chums named by leading interests. Mar- 
ket conditions are far from being settled at present, several 
packers having cut the opening prices named by the Alaska 


Packers Association, medium reds, for instance, being offered 
as much as 50 cents*a dozen lower, but even at this reduction 
little business is reported. 

Coast Notes—California business men who have returned 
from visits to China declare that there is a steadily growing 
demand in that country for canned products, not only on the 
part of foreigners living there, but the native population as 
well. Condensed milk is steadily growing in favor, with 
American brands in the lead, the Japanese article being in 
little demand, although cheaper in price. Canned fruits, 
vegetables, meats, jams and jellies are consumed largely by 
the foreign population, the exceptions being canned corn and 
canned peas, which have met with favor with the native popu- 
lation. Canned corn is supplied by American firms, but much 
of the canned peas comes from Japan and Singapore. Amer- 
ican. jams command a fair market there, vieing with those 
imported from Australia and Tasmania. 

One of the most disastrous cannery fires in the history 


of the State occurred on September 23, when the plant of the 
California Packing Corporation at Sacramento was almost 
totally destroyed, with a loss estimated at more than 
$2,000,00. The blaze, which broke out in the warehouse late 
in the afternoon, is believed to have been caused by a cigarette 
stub thrown among the boxes. A strong wind was blowing 
at the time and the flames spread rapidly, notwithstanding 
the efforts of the city fire department. The warehouse and 
plant covered three blocks and the location is on the water- 
front at the foot of the business section of the city. Two 
hundred men and women were working in thé plant when the 
fire broke out and all made their escape in safety, but not a 
few lost personal effects. The plant was valued at $1,000,000 
and there were abouti 300,000 cases of canned fruits and 
vegetables on hand, representing most of the season’s pack. 
Superintendent L. C. Means stated that it would not be possible 
to estimate the exact loss until the records can be checked 
up at the San Francisco office. 


Charles W, Griffith, vice-president of the California Pack- 
ing Corporation, has been appointed a library trustee at 
Alameda, Cal., where he has made his home for the past 25 
years. 


Sussman, Wormser & Co., wholesale grocers, whose “S. 
& W.”’ brand of canned foods is so well known, have increased 
their capital stock of $1,000,000. This firm will move next 
year. to the jobbers Terminal Building being erected at San 
Francisco, Cal. 


Jacob Goldberg, president &nd founder of the retail 
grocery firm of Goldberg, Bowen & Co., the leading firm of the 
kind in the Greater San Francisco, passed away at his home, 
1782 Pacafic avenue, on September 20, following a long illness. 

The Myrtle Point Cannery, Marshfield, Ore., is making 
a large run this season on evergreen berries, which are found 
there in great quantities. A small pack was put up last year. 


The annual convention of the California Retail Grocers’ 
and Merchants’ Association was held at Del Monte September 
20, 21 and 22, with a large attendance. Resolutions were 
passed upholding the right of manufacturers to get prices on 
standard products; against the rights of Asiatics to acquire 
and hold title to agricultural land in California; discouraging 
buying clubs in’ Federal institutions, and favoring Sunday clos- 
ing. A demand was made that producers assume the respon- 
sibility for the increased cost of food. BERKELEY. 


LAWS OF NATURE. 


Nothing in nature is permanent: everything is constantly 
changing. Day changes into night, fair weather into foul! plants 
and animals die and decay. and even the solid rocks gradually 
wear away into soil or sand. These changes do not occur by 
chance, but each is the result of some definite law of Nature. 


After more than fifty years of experience guided by innu- 
merable records, and tests under all conditions and climates. the 
Dixon Company adheres to the helief that what a protective paint 
will do, and what it costs to do it, are the real considerations 
in the value of a protective paint. Fifty years of experience and 
watchful care in keeping accurate records of results warrants 
this company in proclaiming Dixon’s Silica-Graphite Plant the 
unequaled protective paint for all metal or wood work. 

To its enduring quality is added its fine appearance. Made 
in four colors—Black, Natural (Dark Gray), Olive Green and 
Dark Red, 
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QUALITY QUALITY 


ESTABLISHED 1864 


BALTIMORE, MD. 
Solicit Your Business for 


PACKER’S CANS 
‘SANITARY (Open Top) and CAP HOLE 


Both Styles the Very Best Obtainable 
FIVE-GALLON SQUARE PULP CANS 
SYRUP CANS and PAILS 


Friction Top—Record 


WAX TOP and FRICTION TOP OYSTER CANS 


UNEXCELLED MANUFACTURING AND SHIPPING FACILITIES 


W. W. BOYER & Cco., Inc. 


BALTIMORE, MD. 
EDMUND C. WHITE, President 
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PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 


Manager and Editor 
Baltimore and Commerce Sts., Baltimore, Md. 
Telephone St. Paul 2698 


THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 44th Year. 


-TERMS OF SUBSCRIPTION. 
Payable in advance, on receipt of bill. Sample copy free. 


Foreign, 5 $5.00 


Extra copies, when on hand, 10 Cents each. © 
ADVERTISING Rates.—According to space and location. 
Make all Drafts or Money Orders payable to THE TrapDeE Co. 
Address all communications to THE TrapDrE Co., Baltimore, Md. 


Packers are invited and requested to use the columns of THE 
Canning Traber for inquiries and discussions among themselves on 
all matters pertaining to their business. 


Business communications from all sections are desired, but 
‘anonymous letters will be ignored. A. I. JUDGE, Editor. 


Entered at Postoffice, Baltimore, Md., as second-class mail matter 
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EDITORIAL JOTTINGS 


Some of our readers have taken the idea that we are dis- 
couraged and depressed over the outlook in the canned foods busi- 
ness. This is not at all correct. Prices on canned foods are un- 
dergoing a revision just as prices are in most other lines, and 
will soon in all livres; but it is a revision which promises to be 
completed without any serious financial results to the industries 
involved, and if this can be done—if the surplus gas in the bal- 
loon ean be let out without a sudden drop into panie and finan- 
cial ruin—it will be little short of wonderful; and yet that is 
exactly what promises to be dene. Get away from your own 
business for a moment and look, for instance, at the automobile- 
tire business. Demand for tires seemed to be inexhaustible, and 
so these factories rushed into buying huge quantities of materials 
at the tremendously high prices. worked them up into finished 
tires with the high-priced labor, when suddenly buying stopped. 
The factories had the materials and so"they went ahead and made 
up the tires—and their costs were high and the selling prices 
merely in proportion to them. However, their warehouses were 
filled with tires for which the demand had almost entirely ceased. 
What did they do?) They realized that the war-time bubble of 


high prices had burst, and they set out at. once to get rid of 
these high-cost tires by cutting prices 15 per cent, then 20 per 
And they. shut 


cent, and so on up to as much as 40 per cent. 


down their factories until this high-cost stock could be disposed 
of. You see the same thing with the Ford cars, with other auto- 
mobiles and with quite a list of other articles—the furniture fac- 
tories which had adopted the policy of selling their goods without 
any guarantee of time of delivery, at prices prevailing at time 
of delivery—suddenly delivering these accumulated orders in 
great haste, and badly overleading the retailers with high-cost 
goods, which will check their business for many months to come. 


Almost every line of canned foods is in good condition, except 
tomatoes, and there is no longer any doubt in our mind as to why 
they are in bad condition. And if our diagnosis be correct, it 
will take the same kind of treatment as the tire people had to 
resort to to cure the condition, and the fact is the cure is now 
being applied. In a word, the consuming channels of the country 
are badly clogged with the high-priced tomatoes of the past three 
years, and we will not again have normal circulation of canned 
tomatoes until these goods—this stoppage in the channel—is re-: 
moved. Unfortunately much of this depends upon the retailer, 
and he seems never willing to take a_loss on canned foods in 
order to start consumption meving freely once more. The goods 
are their own worst enemy, as they keep too well and so permit 
the retailer to hold what stock he has indefinitely, until they are 
used up at the prices he insists upon. He will reduce prices on 
other articles he handles—to move them—hut never on canned 
foods. They keep too well. 


Tomatoes should never have been packed to sell at $2 and 
$2.15. We said this when tomato contract prices jumped from 
$9.00 per ton to $30.00 per ton, and we have repeated it so often 
that we feel ashamed to again say it here; but even the blindest 
must realize now that a staple article like canned tomatoes can 
never be placed among the luxuries. Yes, the jobbers were 
loaded up, and, in turn, so were the retailers during those days 
of food shortage and heavy demand, but in so loading them the 
producers and the distributors clogged all the channels of con- 
sumption. Owing solely to the high prices, canned tomatoes have 
backed up on the floors of retailers, wholesalers and canners be- 
cause consumption has not been normal. There is the whole 
trouble, and there is no use railing about quality, form of con- 
tract or anything else. That channel must. be opened up again, 
and it can only be opened by lower prices on the article. 


The canners have suffered their losses in this price reduction; 
no doubt some of the wholesalers have also, and the retailers 
will have to bear their share. You may expect to see ancther 
outbreak against the chain stores and cut-rate groceries, for those 
retailers seldom hesitate to make a price reduction where it is 
found necessary, and they are now doing if on tomatoes. More- 
over, they are buying the present cheap tomatoes, and they will 
scon have the market to themselves, unless the other retailers 
meet their action by price reductions. This time is very near, we 
believe, and as it approaches the horizon brightens very materially. 


It means loss now, but it also means that this accumulation 
will be wiped out: that the small pack of this season will follow 
along into consumption, and that the new season will open with 
cleared’ decks. The growers now see that the former sky-high 
prices can never again be received; labor will be more reasonable 
because prices are more reasonable, and so canned tomatoes, along 
with all other articles in cans, under the stimulus of the big ad- 
vertising campaign, will settle down onto a steady consumptive 
flow of great volume and fair profits for all. Dees that make the 
future look dark? It does not. 


Note that the fall Conventions are hoying into sight. Wis- 
consin and New York have announced their meeting dates, and 
others may be expected to follow in rapid succession. As you 
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The Book You Need! 


Thoroughly Revised and Up-to-date 


PRICE $5.00 WITH THE ORDER’ . 
‘OR AT ALL SUPPLY HOUSES 


A CANNER’S AND PRESERVER’S COOK BOOK 


Factory Operations and Process Times 


THE ONLY BOOK NOW USED 


Learn How to Pack New Goods 


Published by 
THE CANNING TRADE 
Baltimore & Commerce Sts. 


Baitimore, Md. 
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Not Mere Claims, but 
Positive | 
Pulping Facts 


HE record of accomplishment made by the Indiana Pulper in can- 
ning plants all over the country, conclusively proves its reliabiliy 
and steady performance, its low upkeep expense, its ability to 

secure more pulp from the tomato, and its tremendously greater capacity. 


One canner says ‘The Indianais paramount to any pulper we have 
ever had in our plant. We have been particularly impressed with the 
degree of dryness of residue and the simplicty cf construction which 
makes for both ease in operation and ease in cleaning.” 


“Another man says of 


THE INDIANA PULPER 


“We can get a greater amount of pulp and a finer product. The pulper 
is us good as the first day we used it. We will put in another Indiana 
next year.” The president of another big canning concern writes: 
“The three Indiana Pulpers have given us the very best service of any 
pulper we ever used. We did not lose a minute during the tomato season 
on account of the machines refusing to work.” 


A GUARANTEED DAILY CAPACITY OF 10,000 BUSHELS OF TOMATOES 


This is a conservative estimate. One concern making a ten-hour 
test, pulped 32 tons of tomatoes per hour. This wasall that could be fed, 
put was not enough to determineits capacity. Another concern on test, 
obtained 20 to 25 gallons more raw pulp per ton of tomatoes than he ever 
— — any other pulper and ‘claims to have used every make on 
the market. 


THE PULPER—FINISHER 


For the small plant, handling up to 2500 bushels of tomatoes daily, 
The Indiana equipped with a finishing screen. it is the ideal equipment 
for both pulper and finisher. Used inthis way. the one machine dees 
the work of two in one operation. In actual work in plants last season, 
the Indiana used in this way—producing finished product from the whole 
tomato at one operation—produced product which showed less bacteria 
and a smaller mould count than product put thru both a pulper and 
finisher of other manufacture. 


WRITE TODAY ABOUT AN INDIANA for next season. 

Other Langsenkamp products:—Copper Steam Jacketed Kettles, 
Standard Continuous Agitating Cookers, Rotary Washers, Tomato 
Crushers, Sanitary Desectiable Pumps Sorting Tables, Syrupers, Feed 
Water Heaters, Steam Traps. Gasoline Fire Pots, Brass Handy Gate 


Valves and enameled Lined Pipe. A request will secure complete infor 
mation on your needs. 


F. H. LANGSENKAMP 


INDIANAPOLIS, IND. 


Eastern Representative Coast Representative 
S. 0. RANDALL'S SON ANDERSON-BARNGROVER MFG. CO. 
Baltimere, Md. San Jose, California 
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will be at the Atlantic City Convention, it might be well to make 
your reservations now. There is no headquarters hotel this year, 
so you can select any of the leading winter hotels and make no 
mistake. 


Our idea of “Much Ado About Nothing” is the campaign of 
Messrs. Harding and Cox. Whichever of these redoubtable war- 
riors of words is crowned with the laurel wreath of victory, he 
still will not be President, except in name only, as he will be 
under the supervision and orders of Wynn B. Wheeler, legal ad- 
visor of the group of Pharisees now in control of the country, and 
to whom everything must be acceptable—or not at all. 

What’s the League of Nations or any other question compared 
to the lucrative positions made by prohibition! 


PUTS THE CALAMITY HOWLERS TO ROUTE 


A prominent Philadelphia broker has recently issued 
a “Sunshine” circular under the following heading—and 
it deserves the publicity it is receiving: 


COLD FEET AND HOT HEADS 


Frigid pedal extremities and superheated craniums 
are responsible for more of the apparent business de- 
pression than anything else. 

First comes the “cold feetitis” and then the “head- 
‘ache.” 

Who started this war? Some jobbers will tell you 
the Sugar Refiner; others will tell you the Bankers, the 
Railroads, the Government and what not. 

The whole proposition resolves itself into a plain 
case of getting scared and staying so. : 


SEED 


LEONARD’S 1920 REPORT 


CANNERS CONTRACTS FOR ALL VARIETIES OF 


The ark of confidence in the stability of our institu- 
tions, the inability to absorb facts, the unwillingness to 
bend to the wind, have caused many a merchant to mag- 
nify the minor troubles, shy at shadows, and finally start 
on a dead run for the open. 

The world is not coming to an end. 

Prices are not going to a pre-war besis. 

Business is not going to the dogs. 

Get one sheep over the fence rail, and the flock fol- 
lows. Why be a sheep? 

Canned foods cost money to produce. If the canner 
cannot secure a living profit on his pack, then he. must 
of necessity stop canning. That means less production, 
which means higher prices, not lower ones. 

A normal supply tends to stabilize the markets, re- 
duces the risks, promotes healthy business and ideal dis- 
tribution. 

Tomorrow is another day, and, unless all signs fail, 
the quantity of canned foods produced in this country 
will all be needed before another canning season rolls 
around. 

People cannot live without eating. They always 
have eaten canned foods and always will. The demand 
is increasing more rapidly than the production, 

Only by co-operation, understanding and cnofidence 
in the future can we restore the equilibrium. 

Let each one do his part. 3! 

Then, all together! 


PEAS 


us this season. 


Be fair to your growers this spring. 
grown Seed Peas to grow for you. 


DELIVERED IN FULL 


Our customers have received FULL DELIVERY on ALL their Pea contracts placed with 
Many of them are writing us that our choice Wisconsin grown Alaska and 
Sweets have yielded a larger and better pack than any stocks they have ever grown before. 
large Eastern Canner has written us that the farmers.in his locality will not plant any Peas but 
Leonard’s Wisconsin stock—they turned out so much better this year. 


Give them Leonard’s carefully rogued Wisconsin 


We have a limited surplus of some varieties—write us for prices and samples and when 
you are ready—place your growing contracts with us. 


One 


LEONARD SEED COMPANY 


Chicago, IIl. 
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As Brokers View the Market 
, Baltimore, Md,, Oct, 2, 1920, 

Conditions continue to be unsettled in the tomato market 
here. On some days this week the market was fairly active 
with indications of further activity ahead, but which has failed 
to materialize, as yet, and the outlook for the coming week is 
not encouraging to the canners. There is a general slowing-up 
of work at the canneries all. along the line, and the help are 
being laid off for the ‘season’ at many places where the out- 
put is always the greatest at this time of the season. The lack 
ot big buying orders, the continued stringency: in the money 
market and the repeated daily reports in the newspapers about 
price-cutting in nearly all commodities are the factors which 
govern the market for canned foods these days. Overlooking 
the fact that tomatoes have already suffered a very severe—-~ 
almost sensational—decline in prices, greater than any one 
well-posted in the business had expected, the jobbers are hold- 
ing off and buy only enough to cover their actual requirements. 
Probably the stringency in the money market has more to do 
with their policy of ‘‘watchful waiting’ than anything else. 
Everyone is agreed that a rally in the market prices for to- 
matoes is overdue and we may wake up some fine morning 
to find it has arrived. The Government is the only big buyer 
in sight at present, and, they are advertising for bids on 200,000 
cases to be awarded in the next two weeks. Likewise they are 
buyers of large quantities of corn, peas, string beans, spinach, 
ete., for both Army and Navy requirements, for prompt de- 
livery. These large orders may be the starting point for an 
improvement in the market situation on tomatoes, especially 
in view of the early closing of the canning season. A killing 
frost would be a welcome visitor to the tomato packers. Buy 
tomatoes conservatively at.today’s prices and then follow the 
crowd when the rally comes. 

Every canner in this section should be packing spinach 
now, but the crop is late, the weather conditions are unfavor- 
able and the receipts of the first picking are too light, and too 
costly for canning purposes under the prevailing market con- 
ditions. The developments during the next two weeks will 


usually begins in ‘September and lasts until around November 
-1st, but hardly a.wheél Has been turned ‘on them as yet, 


cut- 
ting the season down to four weeks instead of eight. The re- 
ports about the crop are-conflicting, but the crop reports 


are given scant attention these days. With their liquid cash 
tied up ‘in tomatoes and other goods the canners will not be 
eager to stock,up with beans this fall. The carry-over from 
last spring’s pack is light, comparatively. ; 

The crop of pole green lima beans is almost a failure in 
this section, as predicted, and ‘the canning of them is already 
about over. Usually the season lasts through October. 


A combination of circumstances has caused a decline in the 
market prices for new pack of sweet potatoes. Usually the 
crop is gathered and placed in storage warehouses for canning 
at the leisure of the packers. Those warehouses are filled 
with other merchandise this season, and the canners are ‘obliged 
to take the potatoes and pack them at once. As they cannot. 
hold the goods, for want of room, they must sell them for 
prompt shipment. They certainly look attractive at today’s 
prices quoted herein. 


Corn is dull and easier, in line with the other vegetables. 
The fanciest grades are not at all plentiful, if not searce, but 
there is enough of the other grades obtainable to cover the 
small demands at présent. The Army and Navy Departments 
recently awarded some large contracts for corn for prompt 
delivery. 

The Government is advertising for bids on about 70,000 
cases of peas for Army and Navy requirements, the contracts to 
be awarded shortly. This market cannot supply any such 
quantity, and the Western canners will get the business most 
likely. Outside of that the buying is light. 

The other lines of vegetables are ynchanged from last 
week with very small buying of any of them this week. 

Canned fruits of all kinds were dull and neglected again 
this week, including peaches, pears and apples. The stocks 
here of small fruits, berries, cherries, etc., are very light. 

The fall season for canning oysters has not yet opened 
in Baltimore, but a few have been canned at points along the 
Chesapeake Bay and can be shipped promptly at attractive 


make or mar the market for canned spinach this winter. prices. Crushed oyster shells for poultry are firm, though not 
The same conditions prevail concerning the fall crop of active. 
stringless beans and string beans. The canning of them THOMAS J. MEEHAN & CO. 
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IT FINISHES 


CATSUP 
PUREE 
BEAN SAUCE 
FRUIT BUTTERS 
PUMPKINS 


The 20th Century Centrifugal 


PULPER 


We sold a bunch of them =~ 
at the Convention 


DID YOU GET YOURS? 


THE 20th CENTURY MACHINERY CO. 


MILWAUKEE, U. S. A. 
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Wanted and For Sale. 


This is a page that must be read each. week to be appreciated. You are unlikely to be interested every week, in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. — 


For Sale—Machinery. 


FOR SALE—In stock for immediate shipment— 
Boilers, Engines, Pumps, Tanks and Stacks; new and re- 
built. Address Louis A. Tarr, Inc., 203 W. Conway St., 
Baltimore, Md. 


For Sale—Miscellaneous. 


FOR SALE—20,000 Five-eighths heavy brace baskets. 
Price on application. Address W. E. Robinson & Co, 
Belair, Md. 


FOR SALE—Knox Corn Hangers, three to four 
thousand in good condition at five cents each. Write or 
wire Leonard Seed Co., Chicago, IIl. 


FOR SALE—Approximately 86,000 No. 2 Cap Hole Cans, 
21/16 openings, with solder-hemmed caps, loaded in car, for spot 
eash and quick sale, $1,250.00. King Pharr, Catherine, Ala. 


FOR SALE—One Oyster or Sweet Potato Steam 
Chest, 28 in. x 32 in. x 10 ft., with four cars, in good con- 
North La. Cang. Co., Box 595 Shreveport, La. 


dition. 


FOR SALE—A well equipped cannery, favorably 
situated. Capacity equal to thousand cases No. 2 cans 
per day. Owners unable to give personal attention. Will 
either sell their entire interest in the plant or one-half or 
three-fourths interest, retaining one-fourth interest. 
drss Box A-814, care of The Canning Trade. 


Ad- 


FOR SALE—Thirteen 8-foot Sections Gravity Con- 
veyor, 14 inches wide, rollers 6-inch centers, at $2 per 
foot. One 90 Degree Curve, with guard rail, $20. Made 
by Enterprise Engineering Co., New York. In use only 
about three weeks. Have no further use for same. 
Greenabaum Bros., Inc., Seaford, Del. 


FOR SALE—Box Nailing Machines, 
6—Track Doig No. 3 Nailing Machines (2), $475 each. 
%—Track Doig No. 3 Nailing Machine, $500, 
8—Track Doig No. 4 Nailing Machines (2), $550 each. 

10—Track Morgan Nailing Machine, $700. 
Chas. N. Braun Machinery Co., Ft. Wayne, Ind. 


For Sale—Miscellaneous—Contd. 


FOR SALE—Choice, carefully rogued, hand-picked, 
new crop Wisconsin grown Alaska Peas, very choicest 
seed stock for the canner. Also limited quantity Mich- 
igan grown seed beans, green pod and wax. Address 
Box A-810 care of The Canning Trade. 


FOR SALE—1 Invincible Corn Husker, 1 G. E. 50 
K. W, Generator, 1 60-horsepower Center Stroke Erico 
Engine, 1 Livingstone Rotary Tomato Washer (new). 
Carload 5-lb., 15-Ib. and 30-lb. Jelly Pails; quantity Crown 
Catsup and Chili Sauce Bottles, also S. C. & Phoenix 
Finish Jam Jars; quantity catsup cases and other bot- 
tling supplies. No. 2, No. 3 and No, 10 Sanitary cans 
and cases. Send for full list. Address Box A-809, care 
of The Canning Trade. 


The Book You Need 


A Complete Course 
in Canning 


Published by 


THE CANNING TRADE 
Baltimore, Md. 
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Wanted—Miscellaneous. 


WANTED—Several 100 gal. steam jacketed copper 
kettles. Also power scrap metal baler. Blanke Baer 
Ext. & Pres. Co., 1710 Morgan St., St. Louis, Mo, 


WANTED—One second-hand Labeling Machine, 
adjustable for No. 2, 24% and No. 3 cans. For immediate 
shipment. Address ‘Quitman Packing Co., Quitman, Ga. 


WANTED—To buy, well located Tomato Cannery ; 
Eastern Shore of Maryland or Delaware preferred. State 
price, capacity and average acreage procurable during 
past three years. Address Box A-815, care of The Can- 
ning Trade. 


For Sale--Factories 


THE CANNING TRADE. 


EMPLOYMENT EXCHANGE. 


SITUATIONS WANTED. 


WANTED—Position by married man, age 38 years. Has super- 
intended canning factory for past 5 years. Acted as Salesman 
for 10 years. Open now for position. Can furnish good references. 
Address Box B-817, care of The Canning Trade. 


WANTED—Position as Manager for large canning com- 
pany. Young man with eight years experience, now connected 
with large cannery, but desires a change. Open for employ- 
ment January 1. References exchanged. Address Box B-812 
care The Canning Trade. 


WANTED—Position by an all-around Canner and Vinegar 
Maker. 25 years’ experience on fruits, vegetables, condi- 
ments, jams, jellies, pickles and specialties. Eastern, Southern 
and Western experience. A-1 reference. Address Box B-791, 
care of The Canning Trade. 


FOR SALE—Canning Factory, Jessup, Maryland— 
B. & O. R. R.; 15 miles from Baltimore—including large 
two-story warehouse, good sheds, also two large houses 
for employees. Two and one-quarter acres of ground, 
wagon scale, two boilers, two engines, two good large 
wells, water tanks, steam and water piping. Plant wired 
for electric light. Attractive price. Tomatoes, stringless 
beans, peas, sweet potatoes, etc., can be contracted for in 
immediate neighborhood. Address Chas. G. Summers 
& Co., Baltimore, Md. 


FOR SALE—New cannery, in operation for third 
year. Building 11% stories, 40’x80’; peeling shed 
40’x50’, equipped with all new modern machinery: Mon- 


arch Steam Scalder, Ayars Rotary Filler, Exhauster, 


Closing machine, Steam Hoist, 3 iron kettles, boiler, 
artesian water, water tank, pipe connections. Located 
at Smith’s Wharf, Va., on Potomac River, 15 miles from 
Fredericksburg. Parties interested can see cannery in 
operation, now canning tomatoes. Sufficient acreage in 
immediate neighborhood can be contracted for tomatoes 
or other vegetables. Sufficient local labor to operate plant. 
Present owners not situated convenient to operate. At- 


tractive price. Address Cottage scant Co., Montross, 
Virginia. 


WANTED—Position as Sales Manager, with large canning 
company or canned foods department of up-to-date brokerage 
house. At present sales manager of large canning company, 
and desire change for personal reasons. All replies in strict 
confidence. Must be worth while proposition or do not waste 
time writing. Address Box B-803, care the Canning Trade. 


WANTED—Position as General Superintendent, specialized 
in the equipment and economic operation of food-packing 
plants; record of fifteen years association with largest canners 
throughout the country; with executive ability to successfully 
handle labor. Complete knowledge of the canning industry. 


Seeking new connection with large, progressive concern which 
will afford an oportunity to demonstrate the ability of a high 
Address Box B796, care The Canning Trade, 


grade man. 


HELP WANTED. 


WANTED—Experienced Canned Goods jobbing Salesman, 


capable, big results, brokerage experience preferred. Detroit 
Commerce Co., Owen Bldg., Detroit, Mich. 


WANTED—A thoroughly competent Process man, who is 
familiar with packing the Southern Sweet Potato. None other 
need apply Must be on the ground ready for work by Septem- 
ber 18th, Address Quitman Packing Co., Quitman, Ga. 


WANTED—Jan. 1, 1920. A first-ciass Man as Superintendent 
of one of the largest and best located pea and corn canning fac- 
tories in Wisconsin. Must be a proven executive and have record 
as “Fancy” packer. Address Box B-816, care The Canning Trade. 


WANTED—High-class Representative for a large packing 
house to co-operate with and handle wholesale grocery trade. 
Man familiar with Canned Goods preferred. Correspondence 
_treated strictly confidential. 
perience and salary to start. 


Permanent position. State age, ex- 


We are headquarters 
for the best of every- 
thing in 


CAMBRIDGE, 


SEED 


used by Canners 
Everywhere 


a 
= 
= 
, 
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THE CANNING TRADE. 


THE KNAPP LABELER 


uses a liquid pick-up glue which does not require heating. No lamps or 
apparatus to bother with. Labels cold cans, moist or sweaty cans. 
Labels in a draught or any place at all. Has positive pick-up. Saves 
labels. 


The curling bar for shaping the label to the curve of each can, permits 
the use of varnish labels, and handles all kinds of labels far better than 
any method yet devised. Labels stay put and the very small amount of 
gum and paste used inaures neat work. Nothing to rust the cans or stain . 
the labels. 


As the Knapp Labeler is automatic, the human equation is largely elim- 
inated. | Just watch a Knapp at work and you will see the reason why 
most canners specify this labor saver and trouble quencher. 


Write for cut of our new Boxer 


The FRED. H. KNAPP COMPANY 


Baltimore = = 


Maryland 


Berger & Carter Co., Pacific Coast Dealers, San Francisco, and Brown, Boggs Co., Canadian Dealers, Hamilton, Ontario. 


TRIPLE (LIQUID) 4 : CRYSTAL (DRY) 

= ureka Solderin 

HALF BBLS. LB. CANS 

KEGs 

YOU DO NOT EXPERIMENT WHEN 
YOU USE THIS FLUX. 

THE STANDARD FOR TWENTY YEARS. 


MADE FROM BEST RAW MATERIALS 
UNDER PROPER FORMULA. 
QUALITY ALWAYS THE SAME. 


— MANUFACTURED ONLY BY — 


THE GRASSELLI CHEMICAL COMPANY 
MAIN OFFICE CLEVELAND, OHIO 
FOR SALE AT FOLLOWING -—<% AND AGENCIES 


neinnatti, cago, . Paul, nn. more 

Birmingham, Ala. 8t. Louis, Mo. Philadelphia, Pa. C. W. Pike Company Toronto, Ont. Montreal, Que. 
Detroit, Mich. New Orleans, La. Pitteburgh, Pa. San Francisco Hamilton, Ont. 


Wilful Waste Makes Woeful Want 


Use Non-Spill Double Seamers The ‘‘Angelus’”’ are Best 


Angelus Sanitary Can Mach. Co. 


282 San Fernando Boulevard Los Angeles, Cal. 


: 
= 
| 


(*)H. H. Taylor & Son. 
CANNED VEGETABLES 


ASPARAGUS*—(California) 


Balt. N.Y. 

No. 2% White Mammoth.8Out 5 2% 
Green, 5 00 
“White, Large.. Out 4 80 
Green, 4% 
“White, Medium 400 
‘Green, 450 375 
White Small Out- 
Green “ 
Tips White Sq... 4 50 

Green, Sq....435 425 

1, In Sauce........ 80 Out 

1 40 1 45 


PUMPKIN{—No 3 Standard 


SPINACH!—No. 3, Standard... 


* 10. 
Cal. 


” Sifted 
3 
Fancy Petit Pois......... 


Au, 
3, 


“10, 


to 


i=] 


= 5 00 5 25 
“ 2. White Wax Standard Out 
sgoaked.......... 10 1060 
2, Red Kidney, Stand... ...... Out 
BEETSt —No. 3, Small, Whole............ 165 170 
“ 2, Standard,” Out 
CORN!—No. 2, 8td. Evgr., f.o.b. Balto. 110 Out 
“Std. Shoepeg f. o. b. Co. 
‘*  §td.Shoepegf.o.b.Balto. 125 —...... 
Ex.8td.Shoepegf.o.b.Co.1 25 Out 
Std. Maine Style Balto. i 10 1 15 
Std.MaineStylef.o.b.Co. 1 05 
“Ex. Std. Maine Style.....1 25 Out 
“Fey. Mn.Stylef.o.b.Bal. 120. Out 
“Fancy f.o.b. Countv...... 125 Out 
3 “Extra Std. Western Out 
‘Standard Western... 1 30 
3, Standard, Split......... Out 
MIXED VEGETA-\ No. 2—12 Kinds..... 1 10 
OKRA 2, Standard............ 
PEAS} .2s—No. 1, Sieve...... f o b factory Out 
No. 1, EJ Stds. No, 4Sieve 9% 


(t)Jos. Zoller & Co., Inc. 


Prices given represent the /owes¢ figure generally quoted for lots of wholesale size, usual terms f. o. b. 
Baltimore (unless otherwise noted) and subject to the customary discount for cash. 
canners get higher prices for their goods; some few may take less for a personal reason, but these’: 
prices represent the general market at this date. 

Baltimore figures corrected by these Brokers:. (t)Thos. J. Meehan & Co. 


**** Many 


(§)E.C. Shriner & Co. 


New York prices corrected by our special Correspondent. 


CANNED VEGETABLE PRICES—Continued. 


Balto. WN. Y. 
BUCCOTASHI—No. 2, Green Beans...... 160 86165 
“With Dry Beans 30 

New York State... Out 

SWEET POTATOES}]-No. 2, Standard Out 1 36 
No.3 Std.f.o.b.Balto 165 210 

Std. f.o.b.Co. 165 Out 

9 8td.f.o.b 1 00 Out 

10, Std.f.o.b.Co. 5 50 5 75 
TOMATOES{I-No. 10, Fancy, f.o.b. Bal. Out Out 
Jersey, Fac’y ...... Out 
Stand., Balto 425 450° 

Stand. “ Co..... 400 

- “3, Sani. 5% in. cans ...... Out 

Jersey, f.0.b. Co... Out Out 

Stand, “ 125 1 40 

Send. Co. 1B ..... 


TOMATO PULPt- “No. 10, Standard 2 50 


APPLES—No. 10, ( Me. 

10) 
APPLES!-No. 10. /Md,, \ f.0.b. Co... 5 00 


CANNED FRUITS 


Mich. 
N.Y. 


APRICOTS—No. 2%, Cala. Stand........ 50 
BLACKBERRIES§—No. 2, Standard... 


BLUEBERRIES—No. 10, Maine 


10, 
2, Preserved... 
2, In Syrup.... 


“2, Maine... 
CHERRIES$—No. 2, Seconds, 
= White...... Out 
White “Syrup 
Ex. Preserved 
Red Pitted............ 


GOOSEBERRIES§—No. 2, Stand... 
* 10, 
PEACHES*—No. 2%, Cal. Stand. L. 


PEACHESt—No. 


2%, “ Ex. Std. 


400 


1, Ex. Sliced Yellow 1 80 
2Standard White..... Out 
Yellow... ..:.,. 
Ex."! 27 
By Seconds, White ..... Out 
No. 3, Standa:ds, White. 3 00 
Yellow 3 25 
White.. 3 35 
Yellow 3 40 - | 
Selected, Yellow..... 4 00 
a Seeonds, White...... 2 25 
Yellow... 2 50 
a * Pies Unpeeled........ 150 


No. 10, Unpeeled. 5 25 

43 Peeled....... . 8 00 
PEARSt—No. 2, Seconds in Water........ ...... 
Standards 1 60 

= ej Ex." in Syrup...... 2 00 

3, Seconds in Water........ .... 


| 


CANNED FRUIT PRICES—Continued. 


Balto N.Y 
PEARSt—No. 3, Standards in Water..... 1 75 1 80 
Syrup.... 300 3 15 
PINE- No. 2, BahamaSliced Extra Out Out 
APPLE*- “ Out 
* 2%, Hawaii Sliced Extra ...... 5 25 
“Extra 5 25 
“Stand. 4 25 
‘Grated Extra 3 15 
10, Stand. 2% 
“10, Shredded Syrup........ 
“10, Crushed Extra......... Out Sut 

Eastern Pie Water.... Out... 
10, Out Out 
Pesta 1000 11 50 


Syrup... 


RASPBERRIESS—No 2, Black Water.. 3 00 3 10 

Red .300 345 

Black Syrup..350 3 60 

STRAW- No. 2, Ex. Stan. Syrup..... 3 50 3°75 

BERRIES§— “ Preserved.............. 3°85 Out 

Extra Preserved....415 Out 

Standard............... 260 Out 

“1, Extra Preserved.....215 Out 

“10, Standard Water......13 00 14 00 
CANNED FISH 

HERRING ROE*—No. 2, Standard... 

LOBSTER*—t-1b. Flats, 4 doz.. 60 

2-lb Flats, 8 dos.. 5 25 

OYSTERS$§— 5-02. Standards 1 90 

10-02. 3 40 

8-02. 3 35 

SALMON®* “ 1, Red Alaska, Tall...... ...... 3 75 

“1, Columbia, Tall.. Out 

Medium Red, Talls... ...... 2-35 


CANNERS’ METALS 


PIG TIN—Straits... 


Wire Segments.... 


TIN PLATES 


14x20, 107 lbs., Base Coke Tin Plate 
Coke Tin Plate. 


14x20, 100 bs, “ 


5tolOtons 1to4tons 


F. O. B. MILL 


| 
| 
BAKED BEA | 
| 
| 450 | 
| 
250 
Out 
Out Out | 
225 Out | 
Oat 
3 10 
| Out | 
Out | 
18 190 
850 875 
325 328 
oe 
ut 
ut 
| 
| ut SHRIMPs—No. 1%, Wet or Dry............4 00 400 
ut Fy 
sAUERKRAUT!—No. 2, Standard........ 85 | Wire Coil 


and COLD 
PICK UP GUMS 


American Can Company Can Prices 


Best of their kind on the market today. 


Owing to existing railroad conditions 
affecting supply of tin plate and de- 
livery of cans, all prices for packers’ 
cans are hereby withdrawn by 


Economically Satisfactory 


Low Price Quick Service 


COLUMBUS, OHIO 


AMERICAN CAN COMPANY. 


OYSTER STEAM BOX 


With improved sliding doors, 
doing away with the hinged 


Continental Can Company, Inc. tracks, giving increased service 
will quote prices on Cans upon Edw. Renneburg & Sons Co. 
application. MACHINE AND BOILER WORKS 
2639 Boston Street : Baltimore, Md. 
WORKS 
ATLANTIC WHARF, BOSTON STREET & LAKEWOOD AVE. 


BALTIMORE ~ - MARYLAND 


Fidelity Can Company 


Baltimore, Md. 


Prices Quoted on Request | 


~ 
| 
| 
{ 
| 
= ‘ 


Paring Ma See Paring 
ery. 


scalding, picking, etc. 


BELTS, carrier, rubber, wire, ote, 

4a Porte "Mat & Mfg. Co., La Porte, Ind. 
Cleaners. See Cleanin & Mchy. 
beans, Dried. See Pea n Seed. 
Belting. See Power Plant Bauipment. 
Zerry Boxes. See Baskets, wood. 


BLANCHERBS, vegetable and fruit. 

0.5 

Box K. Robin ins vi Co., Baltimore. 


Biowers, ‘Bee’ Pumps. 


Dixon ‘Crucible Co," J J 
on 

BOILERS AND a steam. 
H. W. Caldwell & Sons bsg Chicago. 

K. Robins 
Bottle Capping THottlers’ Mchy. 
th ps. 

Bottle Cases, wood. See Boxes, Crates, Sh 
Bottle Corking “Machines. See Bottlers’ Nene. 
Bottle Fillers. See See Bottlers’ Mcby. 


TLERS’ 

Ayars Machine Co. Sale Ci 
r efer Machine Co., neinna 
20th Century Mchy. Co., Milwau 


BOTTLERS’ SUPPLIES. 
Karl Kiefer Mach, Co., Cincinnati, Ohio. 


Phoenix Hermetic Co., _ 
20th Century Milwaukee, Wis. 


Bottle Screw Caps. Seo Caps. 
Box Nailing Machines. 


BOXES, ig ond Shooks 
Baltimore Box & Shook Co., 
Box Co., Baltimore. 

r 


Boxes, corrugated paper. 
per Products. 


Dextag Machines, can. See Labeling Ma- 
chines, can. 


See Corrugated Pa- 


BROKER 
GL. Co., Chicago 
J. M. Paver Co., C ee. 
erman Bros., Pm ork City. 
Zoller Co., Baltimore, Md. 
4. i and Pails, fibre. See Fibre Con- 


tainers. 
Buckets and Pails, metal. See Enameled Buc- 
Buckets, wood. See 


A Roving Baltim 


BY-PRODUCTS, machinery. 
Edw. Renneburg & Sons Co., Baltimore. 
Burning Brands. See Stencils. 
Cabbage Machinery. See Kraut Machinery. 
Can Conveyors. See Conveyors and Carriers 


CAN COUNTERS. 
Ayars lem. 


Sa 
20th Centur: Co., Wis. 
Can Fi See chines.” 


MAKERS’ MACHI 
mex, New York City. 
pegeics Be San. Can Mchy. Co., Los Angeles, Cal. 
iss Co. Brook lyn, 
Can 
John R. Mitchell 3 
Seattle-Astoria Iron Works, Seattle, Wash. 
Slaysman & Co., Baltimore. 
Stevenson & Co. timore. 
Can Markers. See Stampers and Markers. 
Can Lacquers. See Lacquer Manufacturers. 


CANNERY SUPPLIES. 
Ayare Machine-Co., Salem 
e Goodell Co., Antrim Ns 
A K. Robins & Co., 
ue Can chy. Co. cago. 
Zastrow Machine Co., Bai 


timore. 
Canning Experts. See Consulting Experts. 


Co., Go," Antgim, .N. H. a 
mpers. mpers and Markers. 
Can Samper See Canmakers’ Machinery. 


——<=the Machinery and Supplies you need and the Leading Houses that supply them. 
Consult the advertisements for details. 


CANS, tin, all kind 
American Can Co., New York. 
Atlantic Can Co., ’ Baltimore. 
Ww. W. yer & Co., Baltimore. 
Continental Can Co., Syracuse, N. Y. 
Fidelity o., Baltimore. 
Heekin Can Co., Cincinnati, ¢ Ohio. 
Phelps Co., Baltimore. 
Southern Can Co., Baltimore. 

eeling ling, W. 

Cans. fibre. "See Fibre Containers. 


CAN-WASHING MACHINES. 
Merral Bros., Morral, O. 
Capping Machines, bottle. 


CAPPING MACHINES, soldering. 
Ayars Machine Co., Balen, N. J. 


See Bottlers’ Mchy. 


Cappin Machines, solderless. See Closing 


Capping Steels, soldering. See Cannery Supls. 
CAPS, bottle, jar, tumbler, etc. 
Phoenix Hermetic Co., Chicago 


CARRIERS and CONVEYORS, gravity. 
Karl Kiefer Mach. ¢ Cincinnall, Ohio. 
Link-Belt Co.. Chica 


Mathews Gravit. Garrier Co. Pa. 
h Wilw Wis. 


Cartons. See Paper » 
ch iner7. For the prepartory work. 
— y; for bott . see Bottlers 


elevating, conveying. See Cen- 
See Stencils. 


Check, ‘employees time. 

Choppe ood, fruit, mincemeat, etc. 
Chutes, Gravity Spiral. See Carriers. 

Cider and Vinegur Makers’ Supplies. 


CLEANER & CLENSER 
J. B. Ford Co., Wyandotte, Mich. 


CLEANING & GRADING MACHINERY, 
Huntley Mfg. Co., Silver Creek, N. Y. 
& GRADING MACHINERY, 


» bean, seed, etc. 
Heatley” Mfg. ’Co., 8 ver N. Y. 
Sinclair- Scott Co., 
Cleaning and 
See Bottlers’ Machi 
Cleaning Machines, can. Was 
Clocks, process time. See Cecile 


CLOSING open top cans, 
Ams Machine Co., Max, New York City. 
Angelus San, Can Mche. Co., Los Angeles, Cal. 
E. W. Bliss Co., Brooklyn, N. 

Cameron Can Mch y Co., Thheage, lu. 
Seattle-Astoria — Works. Seattle. Wash. 


bottle. 


Coated Nails. 
Coils. ¢ er. Kooper Coils. 
Milk Mch 
COLORS, Certified for food 
National Aniline & Chemical Co., New York. 


CONSULTING EXPERTS on canning. 
National Canners’ Agsn., D. 


CONVERTORS & CAR 
Caldwell Son Cont "Chicago. 
La Porte Mat & Mfg. Co., La Porte, Md. 
Link-Belt Co., Chicago a 
Mathews Gravity Carrier Co. Elwood ' City, Pa. 
20th Century Mchy. Co., Milwaukee, Wis. 
Co, Port Washington, Wis. 


tating. 


ae Machine Co., Salem, J. 
Mfg. Co. Silver Creek, 
A. K. Robins & Co., Chica 


Kett process. 
Cookers ann Fillers, corn. See Corn 


Coolers, vegetable and fruit canners. 


COPPER COILS for tanks. 
& Brass Works, H amilton, O. 


amp, Indianapol: 
Copper Tacke ed Kettles. See Kettles, copper. 
CORN 


Cook- 


M fo. 
ins & Co., Baltimore. 
Wis. Chair Co., Port Washington, Wis. 
CORN CUTTERS. 

Morral Bros., Morral, Ohio. 
A. K. Robins & Co., Baltimore. 


CORN DRYERS 


’ Interetate Corn Hanger Co.. Storm Lake. Ta. 


CORN HUSKERS and SIL 5. 
Huntley Mts. Creek, 
Morral Bro 
Peerless Husker Co. 
Corn Mixers and Agitat 

ers. 


ors. See Corn Cooker- 


CORN SHAKERS the 
Ayars Machine Co., Salem, N. J. 


CORN WASHING MAC 
Peerless Husker Co., Buffalo. 


CORRUGATED PAPER PRODUCTS. 
(Boxes, Bottle Wrappers, ete.) 

The Container Club, Chicago 

Hinde & Dauch Paper Co., Sandusky, Ohio. 

Stecher Litho Co., Roches r, 

U, Ptg. & Litho Co., Norwood, ‘Ohio. 


. §. 
Counters. See 
Regulating Devices 


Can 
ountershaf See S 


CRANES machines. 
& Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 


Zastrow Machine "Co., Baltimore. 


CRATES, Iron Process. 
Edw. Renneburg Sons °. Baltimore. 
Zastrow Machine Co., Baltimore. 
Cutters, corn. See Corn Gutters. 
Cutters, kraut. See Kraut a og 
Cutters, string bean. See String Bean Mchy. 
Dating Machines. See Stampers and Markers. 


DECORATED TIN (for C Cap . 
American Can Co., New "York. 
Southern Can Co., Baltimore. 

Dies, can. See Canmakers’ 1 Mchy. 


DISTRIBUTING SYSTEMS, corn. 
H. W. Caldwell & Son Co., Chi 


Double-Seaming Machines. See Ghsing Mchs. 


DRYERS machinery, 
Edw. Renneburg Sons Co., Baltimore. 
ELEVATORS, Warehouse. 


Employees’ Time Checks. See Stencils. 
BUCKETS, PAILS, etc. 
Robins & Co., Baltimore. 
fin Steam. See Boilers ang 
Enameled- -lined kettles. ‘ See glass- 

ned. 


EVAPORATING MACHINERY. 
Edw. Renneburg Sens Co., Baltimore. 


EXHAUST BOXES. 
Ayars Machine Co., Salem, N, J. 
Husker Co., Buffalo. 
obins & Co., Baltimore. 


actory Stoo. 8. too. 
Factory Supplies. See Cannery Supplies, 


Machinery. 


Fertilizers. 
FIBRE CONTAINERS for food (not her- 
metically sealed). 


American Can Co., New 
The Container Club, Chi 
Hinde & Dauch Paper %So., Sandusky, Ohio. 


FIBRE PRODUCTS, aa boxboard, ete. 
The Container Chica 


Hinde & Dauch Paper “Co. 
Mches, bottle. See Mehy, 
A Machin Con, Sal Sal 
ayars “Mach Silver 


Karl Co., Cin Ohio. 
Ohio. 


waukee, Wis. 
Wis. 
See Syruping Ma- 


Wis. Chair Co., Port 
Filling Machine, syrup. 
chines. 


MACHINES, catsu 
Rob altimore. 
Sinclair Scott. Co altimore. 
20th Century Co., ‘Milwaukee. 


FLUX, 
Grasset “Co. Cleveland, Ohio. 
Food Choppers. See Cho 


Top Gans, Bee 
raders Cleaning. Grading 
ruit 
Fruit Parers. ‘See Paring Machines. 
FRUIT PITTERS and 
The Goodell Co., —_— 
Huntley Mfg. Co., Silver ‘coe’ 
Sprague Cang. Mehy. Co., Chicago. 
it P See Ci 


rease@. 
pressure,” 


GEARS, silent. 
H. W. Caldwell & Son Co., Chicage. 


Embry Box Co., Louisville, Ky. 
ore, 
Sinclair-Scott Co saltimore. 
Ayars Machine Co., Salem, N. J. ok 
po 
See Cannery Supplies. 
Y. time, etc. See Power Piast 


GENEKAL AGENTS tor Machinery Mfgrs. 

A. K. Robins & Co., Baltimore. 

H. RK. Stickney, Portland, Me. 

Generators, electric. See motors. ; 

Glass-lined Tanks. See Tanks, glass-lined. 

Governors, steam. See Power Plant Equip. 

Grading Mches, See Cleaning and Gr'd’g Mehy. 

Gravity Carriers. See Carriers and Con- 
veyors. 


See Corn Huskers. 
See Cleaning and Grad- 


ing Mchy. 
Hoisting and Carryiug Mches. 


Green Corn Huskers.’ 
Green Pea Cleaners. 


See Cranes. 


HOMINY MAKING machinery 
20th Century Mchy. Co., Milwaukee. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 
Hydrometers (for determining the Density 
of Syrupers, Brines, ete.) See Cannery Supplies. 
Ink, can stamping. See Stencils. 


INSURANCE, cann rs’. 

Canners’ “Lansing B. Warner, 

Jacketed Kettles. See Kettles, copper. 


JACKETED PANS, steam 
Hamilton Copper & Brass Works, Hamilfbn, oO. 
Langsenkamp, Indianapolis, Ind 
Jars, fruit. See Glass Bottles, etc. 

Juice Pumps. See Pumps. 
Kerosene Oil Burners. oe Burners. 
Ketchup Fillers. See Bottlers' Mchy. 


KETTLES, copper, plain or jacketed. 
Hamilton Copper & Brass Wks., Hamilton, O. 
F, Langsenkamp, Indianapolis, Ind. 
Kettles, enameled. See Tanks, glass-lined. 

KETTLES, process. 

Ayars Machine Co., Salem, N. J. 
Edw. Rennebur & Sons Co., Baltimore. 
A. K. Robins Co., Baltimore. 
Zastrow .Mchy. Co., Baltimore. 


KNIVES, miscellaneous. 
Goodell Co., Antrim, N. H. 
A. K. Robins & Co., Baltimore. 


KRAUT MACHINERY. 4 
John E. Smith’s Sons Co., Buffalo, N, Y. 


LABEL Manufacturers. 
H. Gamse & Co., Baltimore. 

R. J. Kittredge & Co., Chicago. 
Simpson & Doeller Co., Baltimore. 
er Litho. Co., Rochester, 

. S. Printing & Litho. Co., Norwood, Ohio. 


LABELING MACHINES, can. 
Fred. H. Knapp Co., Baltimore, Md. 
Morral Bros., Morral, Ohio. 


LABORATORIES for analysis of goods, et«. 
National Canners Asso., Washington, D. C. 
Markers, can. See Stampers and Markers. 
Marking Ink, pots, ete. See Stencils. 
Marmalade Machinery. See Pulp Machinery. 


Meat Canning Machinery 
Meat Choppers. See Choppers. 


MILK CONDENSING & CANNING M€HY. 
Ayars Machine Co., Salem, N. J. 

H. R. Stickney, Portland, Me. 

20th Century Mchy. Co., Milwaukee, Wis. 
Wis. Chair Co., Port Washington, Wis. 


MILL SUPPLIES, Pulleys, Ete. 
H. W. Caldwell & Sons Co., Chicago. 
Link Belt Co., Chicago 
Molasses Filling Machines. See Filling Ma- 

chines. 


Nailing Machines. See Box Nailing Machines. 


OYSTER CANNERS’ MACHINERY. 
Edw. Renneburg & —. Co., Baltimore. 
Packers’ Cans. See Ca 
Pails, tubs, etc., fibre. ies Fibre Containers. 


PAINT. 
Jos. Dixon Crucible Co., Jersey City, N. J. 
Paper Boxes. See Corrugated Paper Products. 
eae, Se Cans and Containers, See Fibre Con- 
ta 
Paring See Knives. 
PARING MACHINE 
The Goodell Co., N.°H. 
Sinclair-Scott Co., Baltimore. 


PASTE, canners’. 
Adex Mfg. Co., Baltimore 
Gare Paste Co., Columbus, 0. 
. Knapp Co., Baltimore. 


PEA and BEAN SEE 
D. Landreth Seed Co., Bristol, Pa. 
aw Seed Co.. Chicago. 
¥. B. Rice Seed Co., Cambridge, N. Y. 


PEA CANNERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Mfg. Co., Silver 

K. Robins & Co., Baltim: f 
aien Century Mchy. Ce., Milwaukee, Wis. 
Wis. Chair Co., Port Washington,: Wis. 
Pea Harvesters. See Farming Machinery. 


Pea Hullers and Viners. 
Chisholm Scott Co., Columbus, 0: 


Pea Vine Feeders. 
Chisholm Scott Co., Columbus, 0, 


PEELING 
Goodell Co., Antrim H. 
Peach and Cherry Moitters See Fruit Pitters. 


PEELING MACHINES. 
Goodell Co., Antrim, N. H. 
Sinclair Scott Co., Baltimore. 


PEELING TABLES, continuous. 
Ayars Machine Co., Saiem, . 


Link-Belt Co., Chicago 
Perforated Sheet Metal. See . Sieves and 
Screens. 


See Baskets. 
See Pea Canners’ 


Picking Boxes. Baskets, etc. 
Picking Belts and Tables. 
Mehy. 


PINEAPPLE MACHINERY. 
John R. Mitchell Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales. 
Picking Belts and Tables. See Pea Canners’ 


POWER PLANT Chicag 
H. W. Caldwell & Son Co., Chi 
Dixon Crucible Co... Jersey’ City, 
Link Belt Co., Chicago 
Power Presses. See Canmakers’ Machinery. 
Power Transmission Mchy. See Power Plant 
equipment. 


PRESERVERS’ MACHIN 
Karl Kiefer Machine Co., oo 
20th Century Mchy. Co., Milwaukee, Wis. 
PULP MACHINERY. ‘ 
A. K. Robins & Co. ae 
Sinclair-Scott Co., Baltimo 
20th Century Mchy: Co., Wis. 


PUMPS, air, water, brine, syrup. 
Ams Machine Co., Max, New York City, 
Spaulding & Mete: ult, Philadelphia. 
Regulators for Cookers, etc. See Controllers, 
Retort Crates. See Kettles, process. 
Retorts, steam. See Kettles, process. 
Rubber Stamps. See Stencils. 
Saccharometers syrup testers). See Cannery 
Supplies. 
Salt, canners. . 
Sanitary Cleaner and Cleaner. See Cleaning 
Compounds. 
Sanitary (open top) cans. See Cans, 
Sardine Knives and Scissors. See Knives. 


SANITARY CLEANER & CLEANSER 
J. B. Ford Co., Wyandotte, Mich. 


SCALDERS, tomato, 
Ayars Machine Co. -» Salem, 
Huntley Mfg. Co., Silver ek N. 
Edw. Renneburg & Sons Co., Baltimore, 
A. K. Robins &°Co., Baltimore 
Scalding and Picking Baskets. 


Serap Bailing Press 
Serew Caps, bottle. See Cap 
Sealing Machines, bottle. mag Bottlers’ Mechy. 
Sealing Machines, sanitary cans. See Closing 
Machines. 


See Baskets. 


SEEDS, canners’, all varieties. 

D. Landreth Seed Co., Bristol, Pa. 
Leonard Seed Co., Chicago 
J. B. Rice Seed Co., Cambria N. Y¥. 
Separators. See Pea Canning chy. 


SHEET METAL WORKING 
Cameron Can Mehy. Co., ‘Chicago, 
Stooks. See Boxes, Crates, etc. 


SIEVES AND SCREENS 
Huntley Mfg. Co., Silver Creek, 
20th Century Mchy. Co., Milwaukee, ‘Wie. 


SILKING MACHINES, corn 

Huntley Mfg. Co., Silver Creek, 

fruit and vegetable. See and 
cers. 


Solder 
Sorters. pea. See Cleaning & Grading Mchy. 


SPEED REGULATING DEVICES (for Ma- 
chines, belt drives, eto. 

Huntley Mfg. Co., Silver Creek, N. 

Sinclair Scott & Co., Baltimore. © 


STAMPERS AND MARKERS, 
Ams Machine Co., Max, New "york City. 
Steam Cookers, continuous. See Cookers. 
Steam Jacketed Kettles. See Kettles 
Covering. See Boller ‘and Pipe 


ng. 
Steam Retorts. See Kettles, Process, 


STENCILS, marking pots and brushes, 
brass checks, rubber and steel type, 
burning brands, ete. 

A K. Robins & Co., Baltimore. 


STIRRERS FOR KETTLES. 
F. Lavgeenkamp, Indianapolis. 


STRING BEAN MACHINERY. 
te A Mfg. Co., Silver Creek, N. Y. 
E J. Lewis, Middleport. 

A. K. Robins & Co., Baltimore. 


20th Century. Mchy. Co., Milwarrkee, Wis. 


Sugar, canners. 


ae engine room, line shaft, etc. See 
ower Plant equ ipment. 
ee 


and General Agents. 
era 
See Electrical Appliances, 


Agents. 

Switchboards. 

SYRUPING MACHINE. 

Ayars Machine Co., Salem, N. J. 

Peerless Husker Co., Buffalo. 

A. K. Robins & Co., Baltimore. 

20th Century Mchy. Co., Milwaukee, Wis. 

Syrup Testers See Micro 
ic Appara 


-Pables, pick ng. See Pea Canners’ Mchy. 


TANKS, METAL. 
F. H. Langsenkamp, Indianapolis. 
Co.; Baltimore, Md. 


giass lined steel. 
Langsenkamp, Indianapolis, Ind. 
TANKS, WOODEN. 


W. E. Caldwell Co., Louisville, Ky. 
Temperature Gauges. See Recording Instru- 


Slaysman & 


Tem yoo Regulating Apparatus. See 
llers. 


Testers, can, See Canmakers’ Mchy. 
Ticket Punches. See Stencils. 


Time Controllers. process. See Controllers. 
Tin Lithographing. See Decorated Tin. 


TIN PLATE, canmakers’. 
Sheet and Tin Plate Co., Pitts- 


urgh, Pa. 
Carnahan Tin-Plate and Sheet Co., Canton, 0. 
Tipping Machines. See Capping Machines. 


TOMATO CANNING MACHINERY. 
Ayars Machine Co., _ J. 
Huntley. Mfg. Co., Silver Creek, N. Y. 
Link-Belt Co., Chicago 
A. K. Robins & Gee Baltimore. 

Tomato Seed. See Seeds. 


TOMATO 


Ayars Machine Co., Salem, N. 
Transmission Machinery. au Power Plant 
Trucks, See Factory Trucks. 
Tumblers, Glass Bottles; etc. 
Turbines. Electrical Machinery. 


Variable Speed Countershafts. See Speed 
Regulators. 
Valves 


Vegetable Corers, etc. See Corers and Slicers. 
Vegetable Parers, See Paring Machines. 
Viner Feeders. See Viners and Hullers. 


VINERS AND HULLERS 
Chisholm-Scott -Co., Columbus. Ohio’ 


Warehouses. See Storage. 
Washers, bottle. See Bottlers’ Machinery. 
Washers and Scalders, fruit, etc. See Scalders. 


WASHERS, can and Jar. 


Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 


WASHING MACHINES, corn. 
Peerless Husker Co., Buffalo 
Washing and Scalding Baskets. See Baskets. 


Windmills and Water Supply Systems. Se 
Tanks, wood. 


Wiping Machines, can. See Canmakers’ Mcb). 

Wire Bound Boxes. See Boxes. — 

Wire Scalding Baskets. See Baskets. 

Wrappers, paper. See Corrugated Paper 
Products, 


Wrapping Machines, can. See Labeling Mchs. 
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Sanitary Cans and 
Closing Machines 


| First of All| 


Heekin Cans 
| Are Safe! 


4]. Canners need have no worry regarding the wisdom of using cans 
that are as time-tested as are Heekin’s. 
1 From the standpoint of our nineteen years of manufacturing 


experience and from the standpoint of tests to which these cans have 


been subjected, they are absolutely SAFE. 


Consider Also The Quality of Metal Used 


THE HEEKIN GAN CO. 


Culvert and New Streets Cincinnati, Ohio 


“Heekin Can Since 1902” 
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CONTINENTAL 
CAN 


COMPANY 


ha 


= Gi... $3.00 per year 
THE CANNED FOOD AUTHORITY OF THE WORLD | %*"***:*0°erv0*" 


Foreign $5.00 per year 
Entered aw d class tter at the Post Office at Baltimore, Md. under Act of March 3, 1879. : 


Vel. 44 Published at BALTIMORE, (every) MONDAY OCTOBER 11, 1920 No. 7 


THE CAN 


—THE ANSWER 


“The Miracle 
Your 


AMERICAN CAN COMPANY 


e ESTABLISHED 1878 
: 


THE CANNING TRADE. 


Double 
Pineapple Grater 


Made By The 


John R. Mitchell Co. 
Foot of Washington St. 
Baltimore - Md. 


JOS. M. ZOLLER & CO., INC. 

PRONE: Phoenix Bidg. 

Of, PAUL 110 & 4% BALTIMORE, MD. 


CANNED GOODS EXCHANGE 
Year 1920-1921 


President, John R. Baines. 

Vice-President. A. J. Hubbard. 

Treasurer, Leander Langrall 

Secretary, William F. Assau. 
COMMITTEES 

Executive Committee, Benj. Hamburger, Chas. G. 


Summers, Jr., W. H. Killian. 

Arbitration Committee, C.J. Schenkel, Frank A. Curry, 
T. Preston Webster, 
Torsch, Norval E. Byrd. 

Committee on Commerce, VD. H. Stevenson, Hampton 
Steele, C. F. Butterfield, E. F. 
Thomas, J. O. Langrall. 

Committee on Legislation, E. C. White, Geo. T. Phillips, 
Geo.N. Numsen, John 8. Gibbs, 
Thos. L. North. 

Committee on Claims, Fred. W. Wagner, Leroy Lan- 
grall, James B. Platt, John W. 
Schall, Jos. M. Zoller. 

Hospitality Committee, W. FE. Lamble, H. W. Krebs, 

Robt. A. Sindall, Robt. A. 

Rouse, Jas. F. Cole. 

Wm. Grecht, Herbert C. Rob- 

erts, J. A. Killian 

Committee on Agriculture, William Silver, H.P.Strasbaugh, 
Albert T. Myer, Jos.N. Shriver, 
Samuel J. Ady. 

Counsel, Eli Frank. 

Chemist, Chas. Glaser. 


Brokers’ Committe, 


Our New 
Closing Machine 
Announcement 


December 1919.. 

We are very much pleased to be able to advise 
you that we have purchased outright the 
Westchester Machine Company of Mt. Vernon, 
New York, thereby adding to our facilities what 
we believe to be the best Sanitary Can Closing 
Machine now manufactured. 


We have taken this step only after a year of 
the most painstaking and thorough investigation, 
during which we have had over forty of these 
machines in operation. 

So very successful and so extraordinary did 
these machines prove themselves to be, judging 
by actual results obtained in the packing plants 
of all our customers so equipped, that we finally 
decided to make the very large investment 
entailed in the purchase of the Westchester 
Machine Company, whose plant we propose to 
immediately remove to Wheeling. 

Therefore we are now able to offer our cus- 
tomers a Closing Machine which we believe to 
be supreme in 


Simplicity Lack of Spill 

Speed Endurance 
and in all the details which go to accomplish 
these vital things. 

This Closing Machine will be known to the 
trade hereafter as 

“THE WHEELING No. 100” 


We shall be glad to furnish further details 
of the machine. 


WHITAKER-GLESSNER CO. 


A. A. MORSE, Vice President 


WHEELING CAN DEPARTMENT 


Central District Sales Manager: 
SYDNEY J. -DAVIES 

Telephone, Main 5175 1966 Conway Building 

Chicago, Illinois 
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THE CANNING TRADE. 


Salem, 


Ayars Machine Company, new ‘ersey. 


CORN SHAKER 


BLACK DISCOLORATION IN CORN 


Mr. Corn Canner—If you are troubled 
with Black Discoloration in your corn, 
here is a remedy—use our Corn Shaker. 
This thoroughly mixes the contents of 
the can and the Black disappears. 
Shaking also gives the corn a rich, 


creamy appearance. 
Selem, 


BROWN, BOGGS CO., Lrp., Hamiiton, Ont., Sole Agents for Canada. 


Ayars Machine Company, nes Jersey. 


No. 54 
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THE CANNING TRADE. 


Label Pastes for Canners 


TINNOL—The only strictly neutral Paste for labeling on tin It 
sticks on lacquered or plain tin. It prevents rust spots. It does not 
affect the most delicate colors. It does not warp or wrinkle the paper. 
It keeps sweet in any weather. All ready for use as we ship it. 

Packed in 50-gal. bbls.; 25 gal. bbls.; 10 gal. kegs: 5 gal. kegs: 2 
gal. pails; 1 gal pails. 


ARABOL LABELING MACHINE PASTE—An adhesive of ex- 
traordinary merit. Much stronger than flour paste. Will keep in 
sweet condition for more than three months. Made especially for the 
KNAPP, BURT and MORRAL machines and all machines using flour 
paste. 

Packed in ant. bbls ; 25-gal. bbls.; 10-gal. kegs; 5-gal kegs; 2-gal. 
pails; 1-gal. pails. 


LIQUID PICK-UP GLUE-—A clean and highly concentrated adhes- 
ive, ready for use on the BURT and KNAPP or similar machines for 
difficult or varnished labels 

ked in 50-gal. bbls. ; 25-gal. bbls ; 10-gal. kegs; 5-gal kegs; 2-gal. 
pails; 1-gal. pails. 


MACHINE GUM-—For labeling on Glass and Wood. Will resist 
moisture and keep your labels where you put them. Will not affect 
gloss or stain delicate papers. All ready for use as we ship it. 


Packed in F0-gal. bbls.; 25-zal. bbls. ; 10-gal. kegs; 5-gal kegs; 2-gal. 


pails; 1-gal. pails. 
CONDENSED PASTE POWDER—One yound will make 2 gallons 
or 16 pounds of pure white paste ready for use. Much better, stronger 
and smoother than flour paste. Made in 2 minutes with boiling water 
or live steam. No acids. Will not stain 
the most delicate paper. Makes 3 times 
as much paste, pound for pound, than so- 
called cold water pastes. Can be used on 
KNAPP or other labeling machines, made 
up at the rate of 1 lb powder to 8 or 10 
Ibs. of water. 
Packed in 230-lb. bbls.; 150-Ib. bbls.; 
100-Ib. drums; 50-Ib. drums: 25-Ib drums: 
10-Ib. bags. 
AMERICAN GOLD WATER PASTE 
4 POW DER—Made up in 2 minutes with 
cold water. Three pounds make 2 gal- 
lons of thick paste. 


Packed in 300-lb, bbls.; 100-lb. drums: 
TRADE MARK | 50-Ib. drums; 25-]b. drums; 10-Ib. bags. 
Largest Paste and Gum Manu- 
facturers in the World 


The Arabol Manufacturing Co. 
100 William St. Samples for Tests on Reuuest New York 


Buying paint for the protection of metal surfaces 
from rust and wear is no longera haphazard experiment 
It is an important investment, worthy of severe con- 
templation. 

With the high cost of labor in mind, the “cost per 
gallon” of paint is not the deciding factor, but how long 
the paint will last on the job. 


DIXON’S 
Silica-Graphite 
PAINT 


has won an enviable reputation for long service with 
satisfaction in all parts of the world. 

Graphite is not affected by sunlight. heat or cold, 
acids or alkalies, and it has no equal in withstanding 
dampness. 

Silica is equally impervious and is to paint what 
copper is to gold in a melehanee. It resists wear and 
anchors the film. 

Write for Booklet No. 131-8. and long service records. 


JOSEPH DIXON CRUCIBLE CO. 


’ JERSEY CITY, N. J. 
Established 1827 


Make Every Dollar 
Do Its Duty 


Don’t be satisfied with just having a broker in New York 
—but see to it that he makes your business grow. See to 
it that you get an even break with his other accounts and 
that the kind of representation he gives you is building up 
your reputation; that he is impressing the buyers with 
your reliability, your facilities, your ideals of quality, so 
that eventually you, yourself, will stand for aia in 
the buyer’s mind. 


If your broker isn’t doing this—your dollars are not doing 
their duty. Think this over. 


SEGGERMAN BROS., Inc. 


Hudson Street, 


When you pay for brokerage service 


Be Sure You Get It 


New 
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